t i o n 


American Optometric 


American Optometric 
Association 

Volume 44 
No. 13 

March 20,2006 




1-800 Contacts-backed bills 
rejected by IN, WV and AL 


Lawmakers in 
Indiana, West Virginia, 
and Alabama have 
turned back legislation 
advocated by 1-800 
Contacts, the nation's 
largest contact lens seller, 
that would have 
imposed unprecedented 
restrictions on access to 
certain contact lenses by 
optometric patients. 

The defeat of these 
three bills and the drastic 
overhaul of similar legis¬ 
lation just approved in 


Utah, home state of 1-800 
Contacts, are the latest 
setbacks to the compa¬ 
ny's strategy of attacking 
optometry, according to 
the AOA Federal 
Government Relations 
Center. 

A fifth bill, in 
Georgia, appeared 
stalled in committee as 
AOA News went to press. 

However, legislation 
to prohibit the marketing 
of "private label" contact 
lens brands — available 


exclusively through prac¬ 
titioners — remains 
pending in Florida. 

Although Utah 
appeared poised to 
become the first state to 
enact such a ban, the 
Utah Optometric 
Association succeeded in 
winning support in the 
state's legislature to 
ensure that no OD 
would face any penalties 
arising from appropri- 

see Label, page 14 


AOA leads charge in 
Senate to amend bill 
on health plans 

The AOA Washington Office and Optometry's 
grassroots Keyperson network have been working 
overtime to secure pro-optometry and pro-patient 
changes to a bill advancing through a U.S. Senate 
committee. 

In its current form, the so-called "Health 
Insurance Marketplace Modernization and 
Affordability Act" (S. 1955), sponsored by Sens. 
Michael Enzi (R-WY), Ben Nelson (D-NE) and 
Conrad Burns (R-MT), would render useless state- 
enacted patient protections for eye and vision care, 
any-willing provider and insurance equality laws 
intended to protect optometrists and other health 

see Plans, page 10 


Luxottica and VSP fund 44 state projects for 
Healthy Eyes Healthy People™ 2006 


T he American 
Optometric 
Association 
has announced the 
funding of the 2006 
Healthy Eyes 
Healthy People^^ 
(HEHP) State 
Association Grants. 
AOA will be admin¬ 
istering two gener¬ 
ous grants, one from 
Luxottica Group and 
one from Vision 
Service Plan (VSP) for a 
total of $205,000. This 
year 44 HEHP state 
association grants were 
funded. 

"This is the third 
consecutive year 
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Luxottica has supported 
HEHP grants and the 


second consecutive year 
for VSP. The American 
Optometric Association 
is very grateful for the 
financial support of the 
HEHP grants program, 
which has distributed 


nside 
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$485,000 to state associa¬ 
tions since the inception 
of the grant pro¬ 
gram," said 
Richard L. 
Wallingford, 

O.D., president of 
AOA. 

The Healthy 
Eyes Healthy 
People'^^ State 
Association Grant 
Program is 
intended to stim¬ 
ulate community initia¬ 
tives in health promo¬ 
tion and disease preven¬ 
tion that support the 
vision objectives of 
Healthy People 2010. 

The projects must 
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include a collaboration 
with at least one group 
outside of optometry. 
The AOA recognizes the 
importance of strength¬ 
ening the outreach of 
community-based 
organizations by pro¬ 
viding "seed money" 
from the ophthalmic 
industry to begin or 
continue vision-related 
projects. 

Healthy People 2010 


is an initiative devel¬ 
oped by the U.S. 
Department of Health 
and Human Services 
over the past two 
decades to establish 10 
year objectives to 
improve the health of 
Americans. 

For the first time, 
vision objectives have 
been included in 

see Projects, page 7 
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Carlson files for re-election 
as trustee on AOA Board 


D ori M. Carlson, 
O.D., of Park 
River, ND, has 
filed for re-election to the 
AOA Board of Trustees. 
Dr. Carlson was first 
elected to the board in 
June 2004. 

She is a member of 
the InfantSEE™ Manage¬ 
ment Team and Commit¬ 
tee, the Infants' and 
Children's Vision Project 
Team and the Personnel 
Committee. She is a 
board liaison to AOA's 
Information and Member 
Services Group, Contact 
Lens and Cornea Section, 
the American Optometric 
Student Association, and 
and six state optometric 
associations. 


Prior to joining the 
board. Dr. Carlson was 
the first female president 
of the North Dakota 
Optometric Association 
(NDOA). She also served 
on AOA's Communica¬ 
tions Technology Project 
Team, and was chair of 
the Information & 
Member Services Group 
and Membership Devel¬ 
opment Committee. 

Dr. Carlson serves on 
the North Dakota Blue 
Cross Blue Shield 
Advisory Committee and 
is a longtime member of 
the North Dakota 
Legislative Committee. 
Within the NDOA, she 
chaired the Mentoring 
Committee, Managed 


Care Committee, and 
Hospital Privileges 
Committee. 

Her North Dakota 
colleagues awarded her 
the Young Optometrist of 
the Year Award in 1994 
and the Optometrist of 
the Year Award in 2003. 

A1989 graduate of 
Pacific University 
College of Optometry 
and a former resident at 
the American Lake and 
Seattle Veterans 
Administration hospitals. 
Dr. Carlson and her hus¬ 
band and partner Mark 
Helgeson, O.D., practice 
therapeutic optometry in 
Park River and Grafton, 
ND. The doctors have 
two sons, Seth and Ian. 


Sullins Award to honor 
OD for InfantSEE^'^ service 


W. David Sullins, Jr., O.D., was 
an inspiring and passionate leader 
who was a driving force in the profes¬ 
sion of optometry. Among Dr. Sullins 
many honors were becoming the first 
optometrist to attain the rank of Rear 
Admiral in the United States Navy 
Reserve, serving as AOA President in 
1989-90, and receiving the AOA 
Distinguished Service Award in 1997. 

Dr. Sullins passed away on Feb. 7, 
2005. A memorial fund was estab¬ 
lished in his name and has led to the 
creation of a prestigious award. 

The American Optometric Institute 
(AOI), a 501 (c)(3) educational and 
charitable entity created by the 
American Optometric Association 
(AOA), is excited to announce "The 
Dr. W. David Sullins, Jr. InfantSEE™ 
Award." This prestigious award will 
recognize an individual doctor of 
optometry who has made significant 
contributions to optometry or his/her 


community for outstanding public serv¬ 
ice involving the InfantSEE™ program. 

The winner will be honored at 
Optometry's Meeting"^"^ during the 
House of Delegates. The winner will 
receive a $1,000 travel grant and 
medallion. 

Complete instructions for submit¬ 
ting a nominee's name, and complet¬ 
ing the application, are available at 
www.ooo.org. 

All nomination forms are due by 
April 1 9, 2006, along with a recent 
photograph of the nominee. Digital 
photographs are preferred. 

Completed nominations should be 
sent to: Dr. W. David Sullins, Jr. 
InfantSEE™ Award, 243 North 
Lindbergh Blvd., Floor 1, St. Louis, 

MO 63141, Attn: Linda Boyland. 

Contact Linda Boyland at (800) 
365-2219, ext. 134 or 
LABoyloncl@ooo.org for additional 
information. 
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Richard L. 
Wallingford, O.D. 


President's Column 

Following a winning playbook 


F or the past few 
decades, 

optometrists have 
fought for their ability to 
treat patients properly. 

In every state, we've had 
to grind out victories one 
by one, gradually 
expanding our scope of 
practice. 

We've written a 
good playbook, and 
we've been strong at exe¬ 
cuting the plays, and our 
patients and our profes¬ 
sion have benefited. 

However, in the past 
decade, the playing field 
has changed. Having a 
broad scope of practice 
can be rendered moot 
when large payers 
decide that patients 


They support generous 
subsidies that are all but 
guaranteed to lead to the 
plans' continued growth. 

We've seen this 
before. Medicare Part C 
membership grew rapid¬ 
ly in the early 1990s due 
to favorable federal sub¬ 
sidies. But when 
Congress reduced pay¬ 
ments in 1997, Medicare 
Part C plans declined 
precipitously. 

Now, due to dramat¬ 
ic federal subsidy 
increases these plans 
(under the Medicare 
Advantage moniker) are 
accelerating. We're see¬ 
ing more plans, 
increased membership 
and richer benefits. 


While we have been fighting over the scope of 
practice, the battleground for the future of our 
profession has been shifting to three areas: 
patient access, patient access and patient access. 


Send letters to: 
Editorr AOA News 
243 N. Lindbergh 
Blvd., St. Louis, MO 
63141. 

RAFoster@aoa.org. 

AOA News 
reserves 
the right to edit 
letters submitted 
for publication. 


won't see optometrists. 

We've seen that hap¬ 
pen already. And unfor¬ 
tunately, we can't fix it at 
just the state level where 
we've been strongest. 
Instead, we have to gain 
the same level of clout in 
Washington, DC. 

In the past few 
years, legislative initia¬ 
tives — coupled with a 
better organized and 
more aggressive house of 
medicine — make it clear 
that our Keyperson pro¬ 
gram needs to be 
strengthened. 

In addition, as more 
and more issues that 
affect us surface in 
Washington, it is neces¬ 
sary to re-evaluate our 
entire political strategy at 
the federal level. 

Here's one case 
study: This Congress and 
this president support 
continued expansion of 
Medicare Advantage 
managed care plans. 


Why does this mat¬ 
ter? Because some of 
these plans exclude 
optometrists! 

What can we do 
about it? At the state 
level, not much. These 
plans are federally fund¬ 
ed and those state laws 
we fought hard to pass 
generally don't apply. 

So we have to accept 
that Medicare Advantage 
plans will fall under 
existing federal law and 
regulations. If we do 
nothing, we will have to 
live with the existing 
anti-discrimination lan¬ 
guage currently on the 
books. 

We already know 
that language can lead to 
problems: 

Medigold, a plan in 
Ohio, excludes 
optometrists. AOA and 
the Ohio Optometric 
Association are working 
to secure a third federal 
review, due to a failure 


by the U.S. Centers for 
Medicare and Medicaid 
Services (CMS) to correct 
the situation. 

<♦ Healthspring, a 
Medicare Advantage 
plan in Alabama, 
announced a scheme to 
end coverage of medical 
eye care by optometrists 
in 60 days. AOA and the 
Alabama Optometric 
Association responded 
immediately and secured 
reversal. 

Aetna of Arizona's 
Medicare plan excludes 
optometrists from pro¬ 
viding medical services. 
♦> An analysis by 
AOA's Eye Care Benefits 
Center (AOA-ECBC) that 
was promptly delivered 
by our Washington 
Office staff to top policy¬ 
makers at the 
Department of Health 
and Human Services 
found that 10 percent of 
the largest 125 Medicare 
Advantage plans are 
excluding optometrists 
from their medical net¬ 
works. 

While we have been 
fighting over the scope 
of practice, the battle¬ 
ground for the future of 
our profession has been 
shifting to three areas: 
patient access, patient 
access and patient access. 

The next steps 

If we believe these 
are not isolated cases, 
and if we believe that 
current anti-discrimina¬ 
tion language is inade¬ 
quate, what can we do? 

We can attempt to go 
the regulatory route and 
convince Washington 
bureaucrats that this is 
unfair, or 

We can change the 

law. 

Either way, the elect¬ 
ed leaders in organized 
optometry must agree 
that our preferred future 
is to fix this problem. 

Then we need a plan 


to accomplish this daunt¬ 
ing task, and we need to 
implement this plan 
together. AOA and the 
Washington Office can¬ 
not do this alone. It will 
take everyone working 
together. 

So, what is the plan? 

It's the same one 
we've written and lived, 
over and over, through 
victory after victory in 
the states. It takes a com¬ 
mitted grassroots, PAC 
strength, key alliances 
and relentless lobbying. 

It worked at the state 
level and can work just 
as well at the federal 
level if we set our minds 
to it. 

It starts with recog¬ 
nizing that our federal 
Keyperson system needs 
to be strengthened and 
expanded. 

We must link the 
"right" Keyperson to 
each member of 
Congress. Politically 
astute and committed 
optometrists must step- 
up to a new level to help 
achieve optometry's 
agenda at the federal 
level. 

AOA Washington 
Office, our campaign 
headquarters, can put us 
in position to win, but 
optometrists must fight 
and win the battles in 
congressional districts 
across the country. 

To have a chance, we 
must build a base of at 
least 535 effective, com¬ 
mitted and engaged 
optometrists solidly link¬ 
ing AOA to their U.S. 
senators and representa¬ 
tives. That's just a start. 

To be a force in set¬ 
ting the agenda in DC, 
we need thousands of 
ODs committed to fight¬ 
ing and winning at the 
federal level. 

How do we do it? 

Pirst, we call upon 
our stronger and deeper 

See Playbook, page 6 
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COMPLETE^ MoisturcPLUS’" Brand is Ihc miiy 
multi-purpose solution that contains two FDA- 
recognized ophthalmic demulcents plus taurine 
and electrolytes that all work together to 
support the health and well-being of patients' 
eyes for unsurpassed all-day comfort. 


In a clinical study, COMPLETE* MoisturePLUS'" 
Brand demonstrated a clinically significant 
improvement in successful lens wear through 
increased lens wear time and end-of-day 
comfort, minimizing potential dropouts. 

Experience the rejuvenation 





Part of a kit of 
materials AOA 
offered to ODs 
during Save Your 
Vision Month. To 
order a copy, email 
Publicrelations@ 
aoa.org. 


To support AOA- 
PAC or become a 
part of AOA's 
Keyperson net¬ 
work, visit 
www,aoa.org/x2 
258.xml, call 
AOA's Washington 
Office at 703-739- 
9200, 
or email 

NBrazil@aoa.org. 


Save Your Vision Week, 2006 

A Proclamation by the President of the United States of America 


Many Americans suffer from diseases and dis¬ 
orders of the eye that can affect their vision and 
quality of life. During Save Your Vision Week, we 
highlight how basic eye care and protection can 
help citizens maintain and enjoy healthy eyesight. 

An important part of ensuring physical well¬ 
being includes making healthy choices and adopt¬ 
ing habits that can prevent disease and injury. 
Many of the problems that lead to blindness each 
year can be avoided with simple steps to protect 
the eyes, such as wearing sunglasses and using 
protective eyewear while working in hazardous 
environments or participating in sports. 

Because the first noticeable symptom of many 
eye diseases is often vision loss, early detection is 
vital. As a result of the Medicare Modernization 
Act, diabetes screenings and glaucoma tests for eli¬ 
gible beneficiaries are now covered by Medicare 
as a part of an initial physical exam for new 
Medicare beneficiaries. Medicare also covers glau¬ 
coma screenings for beneficiaries with diabetes 
who are at high risk or have a family history of the 
disease. I encourage America's seniors to act to 
preserve their vision by taking advantage of this 
health care benefit. And I urge all Americans to 
have regular eye examinations as part of their 


health care routines. 

By raising awareness about the importance of 
preventing eye problems and the measures citizens 
can take to protect their vision and by providing 
greater access for the detection and treatment of 
eye diseases, we can continue to work toward a 
healthier Nation where more Americans enjoy the 
gift of healthy vision. 

The Congress, by joint resolution approved 
December 30, 1963, as amended (77 Stat. 629; 
36 U.S.C. 138), has authorized and requested the 
President to proclaim the first week in March of 
each year as "Save Your Vision Week." 

NOW, THEREFORE, I, GEORGE W. BUSH, 
President of the United States of America, do here¬ 
by proclaim March 5 through March 1 1, 2006, as 
Save Your Vision Week. I encourage all Americans 
to make eye care and eye safety an important part 
of their lives. 

IN WITNESS WHEREOF, I have hereunto set 
my hand this twenty-seventh day of February, in the 
year of our Lord two thousand six, and of the 
Independence of the United States of America the 
two hundred and thirtieth. 

GEORGE W. BUSH 


Playbook, from page 4 


Legislative 

scorecard 

This year, the AOA 
began building a 
stronger, tougher, more 
responsive and more 
proactive federal lobby¬ 
ing team. 

The results in 
2005: 

S. 172, the AOA- 
backed bill to ban over- 
the-counter sale of dec¬ 
orative contact lenses: 
APPROVED 

Committee 

Directive on Inclusion of 
ODs in the Federal 
NHSC student loan pro¬ 
gram: APPROVED 

HR 2238, the 
AOA-backed bill to pro¬ 
vide $75 million to 
state children s vision 
initiatives: 1 87 
COSPONSORS 
ADDED 

1-800 CONTACTS' 
continued attacks on 
optometry: DEFEATED 

1-800 CONTACTS' 
prescription verification 
practices: EXPOSED 
and REPORTED TO THE 
FTC. 


Keyperson system. 

Second, we strength¬ 
en AOA-PAC, a key tool 
in the effort to support 
and help elect pro¬ 
optometry candidates to 
Congress. 

We've been fortunate 
to have such strong sup¬ 
port for AOA-PAC for so 
long. Despite there being 
relatively few 
optometrists in the coun¬ 
try, our political action 
committee is routinely 
the eighth largest health 
care PAC in the country. 

But the bad news is 
that ophthalmology has 
caught up. Ophthalmol¬ 
ogy now matches AOA- 
PAC in size and strength. 

We can do much 
more and give much 
more. 

Some could argue 
that we've grown com¬ 
placent. Should we pat 
ourselves on the back for 
being the eighth-largest 
health care oriented 
PAC? 

The facts are: only 17 
percent of AOA mem¬ 
bers give anything to 
AOA-PAC. Those who 
contribute, on average. 


give $124 per year. 

We need to do better. 
Think of this: If 20 per¬ 
cent of AOA members 
contributed $500 per 
year for four years, we 
would have the largest 
health care PAC — by a 
factor of three. 

That does not seem 
unrealistic or unattain¬ 
able by a profession that 
understands the fact that 
we are a legislated pro¬ 
fession. 

That brings me to 
lobbying. The AOA 
Board, Executive 
Director Dr. Mike Jones, 
and Washington Office 
Director Jon Hymes are 
making certain that 
optometry is heard loud 
and clear in DC. 

For an effort like 
this, we must leverage all 
of our grassroots capabil¬ 
ities. This means build¬ 
ing alliances with 
patients and patient 
advocates to demon¬ 
strate the human cost of 
discrimination against 
optometrists. 

The battle over 
access will not be won or 
lost in the AOA's 


Washington, DC, or St. 
Louis offices. The battle 
will be won or lost by 
optometrists in commu¬ 
nities in every state. 

AOA, with the 
involvement of all our 
members, will commit to 
doing everything neces¬ 
sary to ensure that 
optometry is heard loud 
and clear on Capitol Hill, 
in the White House and 
in every Federal agency 
where health policy deci¬ 
sions are made. 

This is a simple plan, 
but it will be a challenge 
to implement at the 
national level. It will 
require greater commit¬ 
ment and dedication 
than it took to pass any 
scope of practice legisla¬ 
tion at the state level. 

But we have the 
plan, we have the play- 
book, and we have the 
people to succeed again. 
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Projects, from page 1 


Healthy People 2010. 
Out of the over 400 
objectives found in 
Healthy People 2010, 
there are 10 vision 
objectives. 

The 10 vision objec¬ 
tives include: visual 
impairment due to dia¬ 
betes, glaucoma, 
cataract and refractive 
error, regular eye exami¬ 
nations for children and 
adults, vision screening 
for preschool children, 
eye injury prevention, 
and vision rehabilita¬ 
tion. 

Healthy People 2010 
provides the opportuni¬ 
ty for improving the 


Impairment, Pediatric 
Low Vision Clinic, 
Jacksonville, FL: A pro¬ 
gram providing low 
vision examinations, 
glasses and devices for 
lower income children 
with documented vision 
impairment. 

Save Your Vision 
Campaign, Rhode 
Island: A program 
designed to increase the 
proportion of preschool 
children age 5 and 
under who receive 
vision screening or com¬ 
prehensive examina¬ 
tions. 

Vision Learning 
CD in Wyoming: A 


Department and a vari¬ 
ety of lay volunteers 
will provide compre¬ 
hensive vision evalua¬ 
tions and follow up 
services to 1,000 people 
in the rural Black Belt. 

<♦ Arkansas Eyes on 
Diabetes: A project 
providing speakers and 
educational materials to 
diabetes educators, 
social workers, nurse 
practitioners and pri¬ 
mary care physicians in 
partnership with the 
Community Health 
Centers of Arkansas, the 
Arkansas Department of 
Health and the 
American Diabetes 


project combines the 
resources of the 
Massachusetts Society 
of Optometrists, the 
Massachusetts Chapter 
of Alzheimer's 
Association, the New 
England College of 
Optometry, the 
Massachusetts Student 
Optometric Society and 
the Massachusetts 
Commission for the 
Blind to provide educa¬ 
tional programs appro¬ 
priate for each organiza¬ 
tion. 

<♦ Building Bridges to 
Glaucoma Awareness 
through Community 
Action: The goal of this 


The goal of HEHP is for optometrists to impact community health 
programs so that vision services are recognized as vital to the health 
care system and to improve the quality of life for all Americans. 
The HEHP Committee has oversight for the HEHP grant program. 


visual health and well 
being of communities 
through local, state and 
national programs. 

Healthy Eyes 
Healthy People'^^ is an 
initiative by the 
American Optometric 
Association to improve 
the vision and health of 
all Americans. 

The goal of HEHP 
is for optometrists to 
impact community 
health programs so that 
vision services are rec¬ 
ognized as vital to the 
health care system and 
to improve the quality 
of life for all 
Americans. The HEHP 
Committee has over¬ 
sight for the HEHP 
grant program. 

Some of the 2006 
projects approved for 
Luxottica grants 
include: 

Vision Care for 
Homeless Persons in 
Birmingham, AL: A 

program designed to 
reduce uncorrected 
refractive errors and 
increase the percentage 
of homeless persons 
receiving dilated eye 
examinations. 

School for Visual 


Vision Learning CD 
designed to help teach¬ 
ers and school nurses 
educate children about 
how the eye works, 
eye safety and general 
vision understanding. 

Kentucky Vision 
Project: A program 
designed to make 
Kentucky's working 
poor aware of the need 
for routine eye care and 
the availability of free 
eye care services. 

Diabetes 

Awareness Project in 
Virginia: A project 
aimed at developing 
presentations for 
optometrists to use in 
educating the general 
public about diabetes 
and its ocular effects. 

Some of the 2006 
projects approved for 
VSP grants include: 

Consortium for 
Vision Care for Rural 
Alabama: A consortium 
of UAB faculty 
optometrists. Sight 
Savers of Alabama, 
Alabama Academy of 
Ophthalmology, 
Alabama Lions Sight 
Conservation 
Association, the Dallas 
County Health 


Association. 

<♦ Early Detection and 
Treatment of Diabetic 
Retinopathy and 
Glaucoma in At-Risk 
Patients: This 
California project is a 
collaboration between 
the University of 
California, Berkeley 
School of Optometry, 
and more than 60 health 
centers to increase the 
proportion of diabetic 
patients receiving regu¬ 
lar dilated eye examina¬ 
tions and to expand 
accessibility of eye care 
for those at risk for 
glaucoma. 

<♦ Idaho Panhandle 
School Vision 
Screening Coalition: 

The project will be 
responsible for purchas¬ 
ing all necessary vision 
screening supplies and 
putting together a kit 
for each school district 
to educate how to prop¬ 
erly implement the 
school screening pro¬ 
gram. 

♦> Educating 
Providers to Reduce the 
Risk of Neurodegen- 
erative Vision Loss Due 
to Alzheimer's Disease 
and Glaucoma: The 


Texas project is to 
increase public aware¬ 
ness about the sight- 
threatening effects of 
glaucoma and to 
increase accessibility to 
comprehensive eye care 
for individuals at the 
eye clinic within the 
Dallas Housing 
Authority (DHA). 

For more informa¬ 
tion about the HEHP 
initiative, go to 
www.aoa.org home page 
and click on the HEHP 
logo, which takes visi¬ 
tors to the Healthy Eyes 
Healthy People™ page 
and provides direct 
links. 

The site contains 
summaries of previous¬ 
ly funded HEHP grants, 
a Power Point presenta¬ 
tion, and other informa¬ 
tion. 

According to Elton 
Brown, O.D., chair of 
the Healthy Eyes 
Healthy People'^^ 
Committee, "These local 
healthy eye grants are a 
great partnership with 
the ophthalmic industry 
and the AOA. Our 
committee goal is to 
expand the programs 
and grow the outreach." 
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Let AOA-sponsored Insurance Programs protect 
the most important parts of your life. 


In today’s increasingly litigious society, you need to protect 
the most important things in your life — yourself, your 
family and your career - should you be named in a 
malpractice claim or lawsuit. 

The AOA-endorsed Professional Liability & Business 
Owner’s Program features quality, dependable coverage ... 
and more: 

Professional Liability Insurance: 

^ Policy limits up to $2,000,000.00 per occurrence and 
up to $4,000,000.00 per annual aggregate 

❖ Per occurrence coverage no matter when a claim is 
filed (as long as the incident took place while the policy 
was in force) 

^ Premium credits for group practices 
Lost wage reimbursement 
^ Defense reimbursement 

» A AProfessional 
AV/AAdvantage 

'ini'"® Professional Liability I Business Owner’s Package 


The Business Owner’s Package: 

Protect your entire business with outstanding coverage 
including Property and General Liability at competitive 
rates — with no additional charge for coverage for your 
employees. What’s more,Workers’ Compensation 
coverage does not need to be placed with our office in 
order for us to provide Professional Liability coverage. 

Contact Marsh Affinity Group Services . 

Call toll-free at: 

1-800-503-9230 for Professional Liability coverage. 
1-800-882-2262 for the Business Owner’s Package. 

Or, visit www.proliability.com/26275 

for more information. 

Administered by: Marsh Affinity Group Services 

Professional Liability Insurance 
underwritten by: Chicago Insurance Company, 

one of the Fireman's Fund Insurance Companies. 


All coverages are subject to the terms and conditions of the policy. 
26275 © Seabury & Smith, Inc. 2006 






Optometrists: Beware of marketing 
traps that are illegal in your state 


by Lance Plunkett, J.D. 
AO A General Counsel 

O ptometrists need 
to be alert to 
marketing tactics 
by ophthalmic manufac¬ 
turers that may induce 
violations of state pro¬ 
fessional conduct laws 
by the optometrist. 

Just because a man¬ 
ufacturer offers a partic¬ 
ular scheme does not 
mean that an 
optometrist is legally 
safe in accepting the 
marketing scheme. 

For example, many 
states do not permit any 
bonus or inducement 
other than a reduction 
or discount in the 
optometrist's fees to be 
offered to patients in 
exchange for the patient 
coming to the 
optometrist's office for 
care. 

In such states, man¬ 
ufacturer marketing 
schemes that offer other 
kinds of bonuses or 
inducements to patients, 
such as free trips, free 
movie tickets, or other 
free merchandise, would 
be illegal for an 
optometrist to partici¬ 
pate in. 

Moreover, almost all 
such state laws apply 
only to the licensed 
optometrist. Thus, the 
optometrist's license 
may be at risk, while the 
manufacturer suffers no 
consequence for offering 
a marketing program 
that may contain an ille¬ 
gal bonus or induce¬ 
ment. 

Almost all states 
have professional con¬ 
duct laws or regulations 
that prohibit paying fees 
or other legal considera¬ 
tion for the referral of 
patients, or from giving 
to or receiving from any 
third party (like a manu¬ 
facturer) money or other 
form of legal considera¬ 
tion in connection with 
the performance of pro¬ 
fessional services. 


For example, a man¬ 
ufacturer might have a 
marketing scheme that 
demands that an 
optometrist recommend 
the manufacturer's 
products to all patients. 
This may be coupled to 
a reward system where¬ 
by some prize will be 
given to the 100th 
patient who comes to 
the optometrist's office 


and purchases that 
product. 

Engaging in such 
conduct where the 
financial well-being of a 
third party like a manu¬ 
facturer intrudes on the 
professional judgment of 
the optometrist and/or 
that offers a tangible 
consideration to the 
patient that is connected 
to the optometrist hav¬ 
ing to market a particu¬ 
lar product to the 
patient is going to vio¬ 
late such state profes¬ 
sional conduct laws. 

Optometrists cannot 
allow themselves to fall 
into such traps. 

Often a manufactur¬ 
er has no incentive to 
avoid such a trap, as 
state professional mis¬ 
conduct laws do not 
apply to a manufacturer. 
The burden falls only on 
the professionally 
licensed optometrist. It 
is the optometrist who 
has the legal duty to 
comply with state pro¬ 
fessional conduct laws, 
and this may mean hav¬ 
ing to say "no" to manu¬ 
facturer marketing 
schemes that would con¬ 
stitute violations of 
those laws. 


Another area of con¬ 
cern is foisting unneces¬ 
sary or excessive or 
unwarranted optometric 
treatments or products 
on a patient. Again, 
almost all states have 
laws that prohibit such 
behavior by 
optometrists. 

Manufacturer mar¬ 
keting schemes that call 
for an optometrist to 


prescribe or recommend 
products or treatments 
indiscriminately to all 
patients are inherently 
suspect under such state 
laws. 

Such marketing 
schemes negate the 
optometrist's profession¬ 
al obligation to treat 
each patient appropri¬ 
ately given the health 
needs of the patient. 

Willy-nilly recom¬ 
mending a manufactur¬ 
er's product across the 
board to every patient 
who comes through 
your door is unlikely to 
comport with the proper 
standard of optometric 
care. Moreover, the 
more pressure exerted 
on the patient to use or 
purchase a particular 
manufacturer's product, 
the more likely it is that 
the optometrist may run 
afoul of state laws that 
prohibit exercising 
undue influence on a 
patient for the financial 
benefit of either the 
optometrist or of any 
third party like a manu¬ 
facturer. 

Once again, it is the 
optometrist who is 
chargeable with violat¬ 
ing these professional 


conduct duties, even 
though it may be the 
manufacturer's market¬ 
ing scheme that is the 
real culprit. 

Unfortunately, it 
takes an optometrist to 
implement the scheme. 

Certain manufactur¬ 
er-created marketing 
schemes may seem very 
financially attractive to 
the manufacturer, the 
optometrist, and even 
the patient. But the 
legal test is neither the 
relative effectiveness nor 
the financial attractive¬ 
ness of the marketing 
scheme. 

State professional 
conduct laws rest on the 
basis of whether the pro¬ 
fessional duty owed by 
the optometrist to the 
patient is compromised 
by the intrusion of loyal¬ 
ty to some third party, 
usually a loyalty based 
on some financial con¬ 
sideration of which the 
patient may or may not 
be aware. 

Such a divided loy¬ 
alty is considered the 
antithesis of a health 
care professional's duty 
to his or her patients. 

Consequently, 
optometrists must 
always be alert to the 
trap of having their pro¬ 
fessional judgment com¬ 
promised or influenced 
inappropriately by man¬ 
ufacturer marketing 
schemes. 

If there is any doubt 
as to the legality of a 
particular marketing 
scheme, do not hesitate 
to ask for an opinion in 
writing from the State 
Board for Optometry in 
your particular state. 

No marketing 
scheme is worth placing 
your professional license 
at risk. 

Because while you 
are spending money for 
lawyers on a profession¬ 
al misconduct hearing, 
the manufacturer will 
still be depositing its 
money in the bank. 


It is the optometrist who has the 
legal duty to comply with state 
professional conduct laws, and 
this may mean having to say "no'" 
to manufacturer marketing 
schemes that would constitute 
violations of those laws. 
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Plans, from page 1 

care providers and con¬ 
sumers. 

If enacted without 
specific changes circulat¬ 
ed on Capitol Hill by the 
AOA and other organi¬ 
zations equally con¬ 
cerned about the meas¬ 
ure, S.1955 would pre¬ 
empt all state mandated 
health benefit legislation, 
not just those laws that 
are specific to eye and 
vision care. 

Similar legislation - 
to create Association 
Health Plans (AHPs) as 
one way for the Federal 
government to respond 
to America's expanding 
crisis of the uninsured - 
has been approved by 
the U.S. House by wide 
margins six times in 
recent years but has 
never before been taken 
up in the Senate. 

The bill also has 
high priority within the 
White House. According 
to the AOA Washington 
Office, it is aimed at ful¬ 
filling President Bush's 
2000 and 2004 cam¬ 
paign pledge to extend 
ERISA's preemption to a 
new type of health plan 
that would cover the 
small group insurance 


AOA Advocacy Group 
Grassroots Alert: 

The AOA Advocacy Group is urging 
optometrists to contact their U.S. Senators, particu¬ 
larly members of the Committee on Health, 
Education, Labor and Pensions (listed below), to 
urge them to vote against approval of S.1955, 
unless specific AOA-backed language addressing 
the concerns of optometrists and their patients is 
included in the legislation. 

The United States Senate Committee on 
Health, Education, Labor and Pensions includes 
Sens. Lamar Alexander (R-TN), Jeff Bingaman 
(D-NM), Richard Burr (R-NC), Hillary Clinton 
(D-NY), Mike DeWine (R-OH), Christopher Dodd 
(D-CT), John Ensign (R-NV), Michael Enzi (R-WY), 
Bill Frist (R-TN), Judd Gregg (R-NH), Tom Harkin 
(D-IA), Orrin Flatch (R- UT), Johnny Isakson (R- 
GA), James Jeffords (l-VT), Edward Kennedy (D- 
MA), Barbara Mikulski (D-MD), Patty Murray (D- 
WA), Jack Reed, (D-RI), Pat Roberts (R-KS) and 
Jeff Sessions, (R-AL). 


market, now regulated 
at the state level. 

"The AOA has firmly 
opposed and helped to 
stop anti-optometry 
Association Health Plan 
bills from being 
approved by the Senate 
in 2002 and 2004," 
said Michele Haranin, 
O.D., chair of the AOA 
Federal Relations 
Committee. 


Success by Design. 





gtofag* 

CORREAL I Di>iGn 


''Presbyopia Tool Krt a\failable wHIe supplies last 
C^2CX35 Bauscti & Lomb, Inc. Boston and Boston XO are registered 
trademarks of Bausch and tomb Inc, 


Time after time. 

Advancements in design 
technology have given us 
today’s Visuelle lens. 

Formulated with Boston XO® 
Super DK Material, Visuelle 
offers an easier-to-fit design 
so your patients experience 
less chair time and you can 
expect faster, successful fits 
the first time. 

Fit with Visuelle, and fit with 
confidence. 

Order now and receive a 
FREE Presbyopia Tool Kit* 
with your first successful 
fit of Visuelle! 

Call Corneal Design Corp. at 
1 . 800 . 634.0785 


"With a renewed 
push by the powerful 
small business lobby and 
the insurance industry to 
win passage of this mis¬ 
guided legislation, the 
time is now for ODs to 
contact their senators to 
urge that vision and eye 
care services are safe¬ 
guarded," she said. 

The Senate 
Committee on Health, 
Education, Labor and 
Pensions (HELP), chaired 
by Sen. Enzi, met 
March 8 to begin con¬ 
sideration of S. 1955. 
Without completing 
action, the panel 
adjourned later that day 
and set March 15 as its 
next session. It is possi¬ 
ble that additional HELP 
Committee meetings will 
be needed before the 
bill will be forwarded to 
the Senate floor. 

According to the 
AOA Advocacy Group, 
most Democrats - per¬ 
haps all Democrats - on 
the HELP Committee will 
likely vote against the 

bill. 

Republicans, howev¬ 
er, outnumber Democrats 
on the panel. In order to 
successfully modify S. 

1955 at the committee 
level, the support of two 
or more Republican 
members of the HELP 
panel will be required. 


The AOA 

Washington Office staff 
and optometrists in the 
Keyperson program are 
continuing to target all 
members of the HELP 
panel and other key sen¬ 
ators active on health 
care issues for outreach 
during the committee's 
scheduling break. 

The March 8 com¬ 
mittee session included 
extended debate over 
the bill's overall 
approach and the rejec¬ 
tion, on largely party 
line votes, of amend¬ 
ments aimed at extend¬ 
ing specific coverage 
requirements to cancer 
and diabetes patients 
and newborns. 

Also, the panel 
rejected, in a partisan 
1 1-9 vote, an amend¬ 
ment offered by Sen. Jeff 
Bingaman (D-NM) that 
sought to place employ¬ 
ees of small businesses 
into the same insurance 
pool as federal employ¬ 
ees, thereby giving those 
workers the same health 
insurance choices as 
senators. 

Sens. Edward 
Kennedy (D-MA) and 
Christopher Dodd (D-CT) 
were among the commit¬ 
tee members who spoke 
out against provisions of 
S. 1955. 

Dr. Haranin added, 
"Every AOA member 
can and should get 
involved in this top prior¬ 
ity advocacy effort by 
calling their senators at 
(202) 224-3121 or visit¬ 
ing AOA's online 
Legislative Action Center 
at www.ooo.org and 
sending an e-mail or fax 
to Capitol Hill. Right 
now, it is up to optome¬ 
try to support inclusion 
of AOA-backed eye and 
vision care safeguards in 
S. 1955, and we must 
make sure we're heard 
loud and clear." 


For updates 
to this alert, 
visit 

www.aoa.org 
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"VisionWeb Essential is an important member of our 
practice. It enables us to spend more time with our 
patients." 

-Cindy Reed and Cindy Weiner 

Opticians with Ricart& Villella Eye Care Practice 


•• Focus on Patients, Not Paperwork 

At the Ricart & Villella Eye Care Practice, the focus is on 
providing outstanding patient care.That's why opticians 
Cindy Reed and Cindy Weiner use VisionWeb Essential to 
place and track their product orders. The time they save is 
spent ensuring their patients receive the highest level of 
care and service. 

With the "smart" technology of VisionWeb Essential, orders 
are automatically checked for accuracy and completeness, 
virtually eliminating the need for call-backs. Available 
online order status lets you manage patient expectations, 
without time-consuming phone calls and status inquiries. 
Best of all, the time you save can be time spent with 
patients. 

Isn't it time you added VisionWeb Essential to your 
practice? Register for FREE at www.visionweb.com, or call 
1 -800-874-6601 . And see how easy it is to get your focus 
back on patient care. 


V I s I o n I w e b" 

Streamline. Simplify. Succeed'" 


■) 


© 2006 VisionWeb, Inc. All rights reserved. VisionWeb is a service 
mark, and "Streamline. Simplify. Succeed." is a trademark of VisionWeb, Inc. 
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20th Anniversary 



OPTOMETRISTS • OPTICIANS • LABS • MANAGERS 
PARAOPTOMETRIC PROFESSIONALS 
OPHTHALMOLOGISTS • OPHTHALMIC PROFESSIONALS 


THE PLACE TO LEARN 


ion Expo 

Conference: March 30 - April 2, 2006 
Exhibition: March 31 - April 2, 2006 
Jacob K. Javits Convention Center, New York 



Presented by 


Produced by: 


Endorsed by: 


Reed Exhibitions I NYS0 \ 



TO REGISTER TODAY. CALL 1-800-811-7151. 
INTERNATIONAL CALLS 1-203-840-5610. 



The ARBO Council on Endorsed Licensure 
Mobility for Optometrists (CELMO) presented 
certificates to the first optometrists complet¬ 
ing all CELMO requirements during a press 
conference at SECO International on Feb. 24. 
From left, Alan Rhoads, O.D., of Eglin Air 
Force Base, FL; Beverly Miller, O.D., of 
Columbia, MD; Sharon Dyer, O.D., of Blue 
Springs, MO; and Donovan Crouch, O.D., of 
Storm Lake, lA. For more information about 
CELMO, call (314) 785-6000 or visit 
vvww.arbo.org. 


ARBO hosting 
CE conference 


T he Association of 
Regulatory Boards 
of Optometry 
(ARBO) will host the 
National Optometric 
Continuing Education 
Conference May 13-14 
in Rosemont, IL, imme¬ 
diately following 
Midwest Vision 
Congress & Expo 2006. 

The conference is 
intended to ''develop a 
profession-wide, con¬ 
sensus-driven approach 
to the future of opto¬ 
metric continuing edu¬ 
cation and optometric 
competence for the ben¬ 
efit of the community," 
said Robert Smalling, 
O.D., ARBO president. 

Conference atten¬ 
dance is invitation-only 


and will include repre¬ 
sentatives from AO A, 
American Optometric 
Student Association, the 
American Academy of 
Optometry, the National 
Board of Examiners in 
Optometry, the 
Association of Schools 
and Colleges of 
Optometry, ARBO mem¬ 
ber boards, state opto¬ 
metric associations, and 
the ophthalmic industry. 

The conference for¬ 
mat will consist of a 
keynote address, panel 
discussions and break¬ 
out sessions. 

Eor information or 
to request an invitation, 
contact Jennifer Parker 
at (314) 785-6000 or e- 
mail iennifer@arbo.org. 



AOA Newsletter brings 
AOA New^s to your inbox 

Subscribers to AOA Newsletter get the AOA 
News electronically, along with extra articles, 
Web exclusives and the option of reading the 
News as an Adobe PDF document. 

Look for it monthly! 
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Optometry Meeting 


Saturday CE focused on primary care 


C ontinuing educa¬ 
tion registrants 
will find a wealth 
of CE available on 
Saturday, June 24 at 
Optometry's Meeting™. 

"Saturday's 
Continuing Education 
Program is tailored 
specifically for the com¬ 
prehensive primary care 
practitioner," said Kirk 
Smick, O.D., CE commit¬ 
tee chair. "TLC will pres¬ 
ent an entire track of 
refractive surgery infor¬ 
mation, including a look 
at what to expect in the 
future. The Low Vision 
Rehabilitation Section of 
the AOA will provide 
timely tips on 
Ophthalmic 
Rehabilitation. Omni 
center directors Dr. Chris 
Quinn and Katherine 
Mastrota will present 
individual courses on 
anterior segment disease 
and unique cataract sur¬ 
gery presentations. All in 
all, Saturday is going to 
be a very full day and the 
courses are expected to 
sell out long before 
Optometry's Meeting™." 

Attendees can start 
their day early with a 
variety of courses from 8 
a.m. to 10 a.m. 

TLC will sponsor 
"Presbyopic 
Opportunities in 
Refractive Surgery 
Panel," Course 3008, 
from 8 a.m. to 10 a.m. 

The course will focus 
on different lOLs and 
other surgical procedures 
available for the treat¬ 
ment of presbyopia. 
(Lecturers: S. Black, O.D., 
and M. Melott, O.D.) 

Bausch & Lomb will 
sponsor "Ultimate 
Grand Rounds in 
Anterior Segment 
Disease," Course 3208, 
from 8 a.m. to 10 a.m. 

This course will dis¬ 
cuss common and 
unique findings in cornea 
and ocular surface dis¬ 
ease conditions. 


(Lecturers: B. Caddie, 
O.D., and P. Karpecki, 
O.D.) 

Illinois College of 
Optometry will sponsor 
Course 3308, "The Non- 
Glaucomatous Optic 
Neuropathies: Ischemic 
Optic Neuropathy & 
Optic Neuritis," from 
8 a.m. to 10 a.m. 

The course will pro¬ 
vide an overview of the 
most common optic neu¬ 
ropathies and review lit¬ 
erature related to the 
diagnostic studies and 
management protocols 
for nonarteritic anterior 
ischemic optic neuropa¬ 
thy, arteritic anterior 
ischemic optic neuropa¬ 
thy and optic neuritis. 
(Lecturer: L. Messner, 
O.D.) 

Attendees can then 
head to the Education 
Theater for "Marginal 
Issues: Putting a Lid on 
Blepharitis," sponsored 
by Cynacon/Ocusoft 
from 10 a.m. to 11 a.m. 

Course T321 will 
provide new insights into 
common eyelid disor¬ 
ders. (Lecturer: A. Kabat, 
O.D.) 

TLC will sponsor 
"Handling Patients with 
Unexpected Results 
from Refractive 
Surgery," Course 3010, 
from 10 a.m. to 12 p.m. 

This course will 
cover some of the most 
common problems after 
refractive surgery and 
solutions to remedy 
them. (Lecturers: J. Potter, 
O.D., and B. Tullo, O.D.) 

Bausch & Lomb will 
sponsor "Ultimate 
Grand Rounds in Light 
Architecture and 
Correction of HO As," 
Course 3210, from 
10 a.m. to 12 p.m. 

This course will 
cover patient diagnosis, 
correction selection and 
management while pre¬ 
senting a series of patient 
cases. (Lecturers: M. 
Depaolis, O.D., and J. 


Smythe, O.D.) 

Indiana University 
School of Optometry will 
sponsor "OCT: The 
Optometrist's MReye," 
Course 3310, from 
10 a.m. to 12 p.m. 

This course will 
review different retinal 
and glaucoma cases and 
explain how the OCT has 
improved diagnostic and 
treatment capabilities. 
(Lecturers: 

V. Malinovsky, O.D., and 
B. Sutton, O.D.) 

After a short break, 
registrants can fill their 
afternoons with CE. 

TLC will sponsor 
"Refractive Surgery: 
Yesterday, Today and 
Tomorrow," Course 3014, 
from 2 p.m. to 4 p.m. 

The course will cover 
several new and exciting 
technologies that can 
help restore patients' 
vision to "supervision." 

TLC will also spon¬ 
sor "Injectables 
Workshop," Course 3114, 
from 2 p.m. to 4 p.m. 



This hands-on work¬ 
shop will teach the 
mechanics of administer¬ 
ing medication via injec¬ 
tions. (Lecturer: J. Eanelli, 
O.D.) 

Bausch & Lomb will 
sponsor "Ultimate 
Grand Rounds in 
Posterior Segment 
Disease," Course 3214, 
from 2 p.m. to 4 p.m. 

This course covers 
retinal conditions in 
terms of diagnosis and 
treatment. (Lecturers: 

A. Cavellarano, O.D., 
and S. Richer, O.D.) 

University of 
Missouri-St. Louis 
College of Optometry 
will sponsor 
"Optometric Tales from 
the ER," Course 3314, 
from 2 p.m. to 4 p.m. 

This course will 
cover OD experiences at 
a small community hos¬ 
pital, as well as a VA hos¬ 
pital. (Lecturers: E. Jarka, 
O.D., and K. Shaon, O.D.) 



tk 


Work Liarelj LHay Liard 



Tropical SeaE 


3 


You work hard providing the best possible eye 
care to patients who depend on you. You need the 
latest up-to-date information. Get it from the most 
knowledgeable, experienced optometrists as they 
share their extensive clinical expertise with you. 

And after 4 hours a day of the finest education available, play just as hard, as you 
enjoy the best beaches, the finest fare, the most luxurious resorts and the release 
you deserve for working so hard. 

Our 2007 season is now available for early registration discounts! 


CUU/aCAC 

i FEB. J 1-18, 1007 

I Curacao Marriott Beach Resort 


CUb VA ULc/a 

MARCH 11-18, 1007 

Paradisus Playa Conchal 
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JULY 1 8- AUGUST 8, 2007 

Sydney 

The Sebel Pier One, July 18-24 

Cairns (Great Barrier Reef) 
Hilton, July 24-30 

Uluru (Ayers Rock) 

The Outback, July 31- August 8 


April i i-i8, 2007 

Frenchman's Reef ^ Morningstar 
Marriott Beach Resort 
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Register online at our website: www.tropicalseae.com 
or phone: 281-992-0002 

Don't miss out on this incredible education and adventure experience!!! 
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Label, from page 1 

ately prescribing or sell¬ 
ing contact lenses to a 
patient. 

All six of 1-800 
Contacts' contact lens 
bills so far proposed seek 
to limit the prescribing 
authority of ODs by cre¬ 
ating formularies main¬ 
tained by the states. 

In order to have a 
contact lens brand listed 
on the formulary the 
manufacturer would 
have to certify that the 


restrictions on patient 
care and prescribing 
authority." 

As originally pro¬ 
posed, eye care practi¬ 
tioners who prescribe 
lenses not listed on the 
formulary would have 
been subject to penalties. 
The bill as introduced in 
Horida still contains this 
provision. 

The effort to ban pri¬ 
vate label contact lenses 
is the result of an aggres¬ 


"These are tremendous victories for ODs and our 
patients. Tm proud of the leadership, volunteers 
and staff with AOA affiliates in Indiana, West 
Virginia, Alabama, Georgia, and Utah who mobi¬ 
lized so quickly and effectively in response to 1-800 
Contacts' multi-state attack. AOA is now working 
closely with the Florida Optometric Association to 
do everything possible to defeat legislation that 
would place unfair restrictions on patient care and 
prescribing authority." 


lenses, or their equiva¬ 
lent, would be made 
"reasonably" available to 
all sellers of CLs includ¬ 
ing prescribers, mail 
order companies, 

Internet retailers, phar¬ 
macies, buying clubs, 
department stores, or 
mass merchandise out¬ 
lets. 

"These are tremen¬ 
dous victories for ODs 
and our patients," said 
Steven Loomis, O.D., 
chair of the AOA State 
Government Relations 
Center (AOA-SGRC). 
"I'm proud of the leader¬ 
ship, volunteers and staff 
with AOA affiliates in 
Indiana, West Virginia, 
Alabama, Georgia, and 
Utah who mobilized so 
quickly and effectively in 
response to 1-800 
Contacts' multi-state 
attack. AOA is now 
working closely with the 
Horida Optometric 
Association to do every¬ 
thing possible to defeat 
legislation being consid¬ 
ered in Tallahassee that 
would place unfair 


sive, multi-state lobbying 
effort by 1-800 Contacts, 
according to the AOA- 
SGRC. 

1-800 Contacts con¬ 
tends "doctor only" con¬ 
tact lenses constitute an 
effort by eye care profes¬ 
sionals and contact lens 
manufacturers to restrain 
trade in the lenses. 

However, private 
brand contact lenses rep¬ 
resent only a tiny per¬ 
centage of the market, 
AOA-SGRC notes. 

In a bulletin on the 
legislation, AOA-SGRC 
noted, "The legislation 
being proposed by 1-800 
Contacts is premised on 
there being a major prob¬ 
lem with contact lens 
competition that no cred¬ 
ible research and evi¬ 
dence actually finds to 
exist." 

"Although the 
American Optometric 
Association (AOA) sup¬ 
ports unrestricted com¬ 
petition for the sale of all 
contact lenses, the idea of 
formularies for contact 
lenses is contrary to any 


current health care regu¬ 
latory system for other 
professions and is an 
unduly drastic, burden¬ 
some, and clumsy way to 
address an issue that the 
Federal Trade 
Commission (FTC) has 
found to be an insignifi¬ 
cant factor in the contact 
lens marketplace," the 
AOA State Government 
Relations Center said in a 
Jan. 25 bulletin to state 
and affiliated optometric 
associations. 

An FTC study has 
concluded there is robust 
competition in the con¬ 
tact lens marketplace and 
that limited distribution 
lenses have no significant 
adverse effect on compe¬ 
tition. 

Last November, 
Congress rejected legisla¬ 
tion authored by Sen 
Robert Bennett, (R-UT), 
designed to have the fed¬ 
eral government take 
action to make all contact 
lenses available through 
all channels of distribu¬ 
tion, including contact 
lens sellers like 1-800 
Contacts. 

Indiana 

Three or four varia¬ 
tions on the private label 
contact lens legislation 
have been circulated 
among lawmakers, notes 
Jim Zieba, executive 
director of the Indiana 
Optometric Association. 

In Indiana, the legis¬ 
lation (H.B. 1308) would 
have given the state 
board of optometry 
responsibility for the con¬ 
tact lens formulary. 

In most states, the 
legislation would place 
the formulary under the 
authority of the attorney 
general. In Indiana, eye 
care practitioners pre¬ 
scribing lenses not listed 
on the formulary could 
have been convicted of a 
Class A misdemeanor. 

The bill would have 
prohibited eye care prac¬ 
titioners from purchasing 
lenses at a discount, 

Zieba said. 

The legislation 
would not have prohibit¬ 
ed high-volume retailers 


from purchasing lenses at 
discount rates. 

Introduced in late 
December and referred to 
the House Commerce 
Committee, the bill died 
less than a month later 
when the committee's 
chairman declined to 
schedule the bill for a 
hearing prior to a Jan. 26 
deadline. 

Zieba credited the 
bill's introduction to 
efforts on the part of 1- 
800 Contacts to portray 
the legislation as a pro¬ 
consumer measure. 

He credited the bill's 
defeat to an effective 
grassroots lobbying effort 
by state optometrists. 

"They really got out 
and talked to their repre¬ 
sentatives," Zieba said. 

West Virginia 

Under the Contact 
Lens Consumer 
Protection Act (State 
Senate Bill 617), intro¬ 
duced in West Virginia, 
eye care practitioners 
prescribing contact lenses 
not "certified by affi¬ 
davit" through the state 
attorney general's office, 
as being "available in a 
commercially reasonable 
and nondiscriminatory 
manner" could have 
been charged with a mis¬ 
demeanor. 

Introduced Feb. 17, 
the West Virginia bill 
died less than two weeks 
later when the State 
Senate Committee on the 
Judiciary failed to put the 
measure on its agenda. 

1-800 Contacts 
retained one of West 
Virginia's best known 
and highest paid lobby¬ 
ists to help win passage 
of the measure, according 
to S. Glenn Bailey, O.D., 
president of the West 
Virginia Optometric 
Association. 

In a last-minute bid 
to compromise on the 
legislation, 1-800 
Contacts flew two staff 
members — including 
the company's associate 
director of government 
relations — to the state 

See Label, next page 
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capitol for a one-hour 
conference with Dr. 

Bailey and WVOA 
Executive Director Roger 
Price just prior to the 
committee action. 

Thanks to briefings 
byAOA-SGRC, Dr. 

Bailey said he was pre¬ 
pared for the last-minute 
meeting and able to 
counter complex legal 
arguments offered by 1- 
800 Contacts in favor of 
the legislation, particular¬ 
ly regarding a 2001 settle¬ 
ment agreement between 
AOA, contact lens manu¬ 
facturers and state attor¬ 
neys general regarding 
the sale and dispensing 
of disposable contact 
lenses. 

'T was prepared 
from the standpoint of 
defending the manufac¬ 
turers' right of delivery 
channels and the FTC 
study, but was not pre¬ 
pared to address the 
AOA settlement agree¬ 
ment and the related 
communications from 
state attorneys general," 
he said. 

"Thankfully, I was 
able to talk to Lance R. 
Plunkett, J.D., AOA 
Counsel and director of 
the AOA State 
Government Relations 
Center just prior to the 
surprise meeting. 1-800 
representatives grilled 
WVOA Executive 
Director Roger K. Price 
and me—three on two— 
for over an hour preced¬ 
ing the committee meet¬ 
ing, trying to cajole, per¬ 
suade, waving the 
AOA/manufacturers set¬ 
tlement agreement at me, 
quite aggressively argu¬ 
ing their case, and saying 
that if it could not be set¬ 
tled by codifying the pro¬ 
visions of the agreement 
in the state legislature, 
that it would ultimately 
be decided anyway 
through additional action 
by the West Virginia 
attorney general. They 
then produced a letter 
from the state AG. They 
were quite frustrated that 
I was unyielding," Dr. 
Bailey said. 

"They made it 
apparent that they are 


aggressively pursuing 
their cause because the 
settlement agreement is 
nearing expiration," he 
said. 

West Virginia Senate 
Judiciary Committee 
members have proposed 
a resolution asking the 
state legislature's Joint 
Committee on 
Government and Finance 
to conduct a study and 
draft legislation codifying 
the 2001 settlement 
agreement between 
AOA, contact lens manu¬ 
facturers and state attor¬ 
neys general regarding 
the sale and dispensing 
of disposable contact 
lenses. That legislation 
would be introduced in 
the state legislature in 
2007. 

Utah 

Even in Utah, the 
home turf of 1-800 
Contacts, optometrists 
were pleased with the 
progress that they made 
against long odds. 

According to UOA 
past president Bill 
Harrison, O.D., the Utah 
Optometric Assoc¬ 
iation's success in remov¬ 
ing the penalty provi¬ 
sions for ODs was 
"remarkable when you 
consider the influence of 
1-800 in this state." 

In a letter to 
Plunkett, Dr. Harrison 
noted "Their influence 
diminished greatly how¬ 
ever in the House due to 
a remarkable grassroots 
effort by our 

optometrists. Your bullet 
points and the time you 
took to put them together 
went a very long way to 
make that effort possible. 
The bullet points gave 
doctors an organized 
message to take to their 
representatives." 

He noted that "it 
indeed was the message 
that successfully forced 
the last-minute substitu¬ 
tion. We are encour¬ 
aged that our grassroots 
were as effective as they 
were and 1-800 was 
shocked that they were 
forced into a compro¬ 
mise." 


Low Vision Rehabilitation 
Section seeks nominations 
for annual awards 

The Low Vision Rehabilitation Section is seeking 
nominations for its Distinguished Service Award 
and its Vision Care Award. The awards will be 
presented during the 109th Annual AOA Congress 
& 36th Annual AOSA Conference: Optometry's 
Meeting™ at the Section's Annual Awards 
Reception on Friday evening, June 23, 2006. 

The LVRS Distinguished Service Award is given 
to a non-optometric colleague or organization for 
major contributions to the advancement of low 
vision care and exceptional service to the communi¬ 
ty, the field of low vision and/or the AOA Low 
Vision Rehabilitation Section. 

Nominees from education, orientation and mobili¬ 
ty, social work, psychology, medicine or any other 
field serving the visually impaired are eligible. 
Emphasis is given to nominees who have demonstrat¬ 
ed exceptional dedication to serving the visually 
impaired to improve visual efficiency, primarily 
through means of low vision service multidisciplinary 
concepts and working closely with optometry. 

The LVRS Vision Care Award is given to an 
optometrist who is a member in good standing of 
the AOA Low Vision Rehabilitation Section and 
who has demonstrated exceptional service to the 
community, the field of low vision services and/or 
the Low Vision Rehabilitation Section. 

Nominations for both awards may be submitted 
by any AOA member. Nominations should be sub¬ 
mitted no later than April 1,2006 and should be 
mailed/emailed/faxed to Low Vision Rehabilitation 
Section Nominating Committee, AOA, 243 N. 
Lindbergh Blvd., Floor 1, St. Louis, MO 63141 
FAX: 314/991-4101, e-mail lvs@ooo.org. 


" Hit The Road - Pal" 

We want you to enjoy the natural beauty of 
Grand Teton and Yellowstone National Parks. 

So after an excellent day of continuing education, 
please "hit the road" to the most beautiful place on earth. 

Speakers: 

Dr. Bruce Onofrey 
Dr. James Colgain 
Dr. Valerie Kattouff 
Dr. Walter Choate 


For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
scheduled for July 20-22, 2006, 
please contact us at: 

Northern Rockies 
Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 
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Advanced Medical 
Optics 

Alcon 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America 

HOYA Vision Care 

Luxottica Group 

Marchon Eyewear 

Optos 

Signet Armorlite 

TLC Vision Corporation 

Transitions Optical 

Vision Service Plan 

VisionWeb 

Vistakon, division of 
Johnson & Johnson 
Vision Care 


Industry Profile is a 
regular feature in 
AOA News allowing 
participants of the 
Ophthalmic Council 
to ejcpress 

themselves on issues 
and products they 
consider important 
to the members of 
AOA. 


Industry Profile: 
CIBA Vision 

CIBA Vision is committed to providing better 
eyes for a better life. Eye care professionals have 
come to know CIBA Vision for its industry leader¬ 
ship and dedication to eye health, as well as the 
breadth of its portfolio of contact lenses and lens 
care solutions. From the latest silicone hydrogel 
technology to daily disposable, custom specialty 
and color lenses, CIBA Vision enables ECPs to 
address the needs, interests and lifestyles of their 
patients. 

To help keep healthy eyes healthy, CIBA 
Vision produces two breathable silicone hydrogel 
contact lenses, 020ptix™ and Night &Day®. 

020 ptix™ is designed for busy people, who 
are looking for long all-day comfort and occasion¬ 
ally nap or sleep in their lenses. This silicone 
hydrogel lens allows up to five times more oxygen 
through the lens than the leading traditional soft 
contact lens, has a patented plasma surface treat¬ 
ment that resists deposits, and is FDA-approved 
for overnight wear for up to six nights. 

Night & Day® is designed for active individu¬ 
als who regularly sleep in their lenses, want free¬ 
dom in contact lens wear and would like a safe 
reliable alternative to refractive surgery. For up to 
a month, CIBA Vision's Night & Day® lenses 
allow patients to go to sleep and wake up seeing 
clearly. Introduced in 2001, this silicone hydrogel 
lens is FDA-approved for up to 30 nights of con¬ 
tinuous wear. To help protect patients from the 
signs and symptoms of corneal oxygen deficiency 
and for whiter, healthy-looking eyes. Night & 
Day® allows more oxygen through the lens than 
any other soft contact lens. 

CIBA Vision's Focus® Dailies® lenses with 
AquaRelease™ are ideal for teens or anyone 
whose glasses just seem to get in the way of their 
busy lifestyle. These easy-to-wear, comfortable 
and hygienic lenses are great for first-time or part- 
time lens wearers as well as individuals with sea¬ 
sonal ocular allergies. Patients can wear a fresh, 
clean pair of lenses every single day and, 
because they are replaced daily, there is no need 
for daily lens care, and build-up of debris such as 
makeup or deposits is virtually eliminated. 

FreshLook® is the No. 1 cosmetic lens in the 
world and delivers beautiful, natural-looking eye 
color. FreshLook® One-Day incorporates CIBA 
Vision's FreshLook ColorBlends® patented 3-in-l 
technology into its Focus® Dailies® platform, 
resulting in a simple, inexpensive option for con¬ 
tact lens and spectacle wearers who want to try 
color contact lenses. With FreshLook® One-Day, 
ECPs can give their patients all the hygiene and 
comfort of fresh new lenses every time they wear 
color. 

CIBA Vision's lens care products such as: 

Clear Care®, AOSEPT® and AQuify® MPS have 
also been widely recommended by eye care pro¬ 
fessionals and trusted by patients. 

CIBA Vision is continually focused on better 
eyes for a better life and supporting customers 
and consumers through its commitment to innova¬ 
tive and healthy solutions for every lifestyle. 

See contact lens product instructions for complete wear, care and safety 
information. 


Added features improve 
practice management 
software _ 


EMRiogic Systems 
Inc. announced the 
release of OD 
Professional Enterprise 
5.0 with new functional¬ 
ities during SECO 
International Feb. 23. 

"ODs wanted a 
friendly way to remind 
staff of what they need 
to do," said Alistair 
Jackson, O.D., profes¬ 
sional marketing and 
sales manager. 

New features added 
to the practice manage¬ 
ment application 
include: 

Action Manager 

enhanced to help man¬ 
age workflow 

Patient Manager 

for patient education, 
appointment reminders 
and marketing, includ¬ 
ing a personalized Web 
page for each patient 
VSP Interface to 
verify membership, eligi¬ 
bility, authorization, 
claim submission and 
lab orders 

VisionWeb 
Interface using XML to 
communicate with labs 
serviced through 



Alistair Jackson, O.D. 


VisionWeb 

Billing and 
Coding Wizard with 
Medicare- and VSP-com- 
pliant exam forms 
(EHRs) 

Payment Wizard 

for payment posting and 
family account payments 

Clinical Letters 
and Reports Engine 

powered by an internal 
Web browser and XML 
interface 

When using inter¬ 
faces, all information is 
entered and displayed 
in real time thanks to 
the internal Web brows¬ 
er, Jackson noted. 

For more informa¬ 
tion, visit www.odpro- 
fessionol.com or call 
(866) 367-2899, ext. 
22 . 


Brooks Brothers sunweor line 

Brooks Brothers introduces a new sunweor 
collection featuring something for everyone. 

It's designed "for those demanding top quality 
and attention to detail at an exceptional 
value," the company 
says. 

The collection 
includes nine plastic 
styles and seven 
metals. 

Shown at right is 
style BB 385S. 

The sunweor col¬ 
lection is supported 
by eye-catching 
countercards and 
mahogany and 
brass displays. 

Contact a sales 
representative or 
call Luxottica at 
888-422-2020. 
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CIBA Vision releases One-Day color CL 


C IBA Vision 

announced the 
launch of 

FreshLook® One-Day 
color contact lenses, the 
first daily disposable 
color contact lenses in 
the U.S., at SECO 
International in 
February 

The new lenses 
combine the FreshLook 
ColorBlends® patented 
3-in-l color pattern tech¬ 
nology with the comfort 
and convenience of 
Focus® Dailies®. 

'The lenses are easy 
to fit and are a good 
value at $16 per 10- 
pack," said Jeff Cohen, 
vice president of mar¬ 
keting, North America. 

The lenses are 
offered with a 13.8 
diameter and are avail¬ 



able from -0.50D to 
-6.00D in 0.25D steps, as 
well as piano, in the 
four most popular 
FreshLook ColorBlends 
colors: pure hazel, blue, 
green and gray. 

CIBA Vision 
research indicated 
almost 33 percent of soft 
contact lens wearers 
either currently wear or 
are interested in soft 
color contact lenses. 

CIBA Vision plans 


to introduce an advertis¬ 
ing campaign this 
spring as part of its rein¬ 
vention of the 
FreshLook brand. Ads 
will run in publications 
such as Glamour and 
Latina. 

This falls on the 
heels of CIBA Vision's 
most recent launch of 
"Inside the O," an 
020 ptix™ ad narrated 
by the most recognized 
voice on the television 


show "Desperate 
Housewives." 

The voice behind 
the ad tells contact lens 
wearers "to have 
healthy eyes, your eyes 
need oxygen." 

020 ptix™ lenses 
provide up to five times 
more oxygen than the 
leading traditional soft 
contact lenses, accord¬ 
ing to CIBA Vision. 

Since the launch of 
the ad, Web site visits 
have drastically 
increased, said Cohen. 

For more informa¬ 
tion, visit www.freshlook- 
contacts.com and 
www.o2optix.com. 


New technology aids 
computerized vision testing 


M &S Technol¬ 
ogies, Inc., has 
added two 

new products to its line¬ 
up of computerized 
vision testing systems. 

The Smart System 
Premier™ and Smart 
System Basic™ are sin¬ 
gle component systems 
with both the monitor 
and CPU included in 
one piece of hardware. 

The premier version 
has the same features as 
the original Smart 
System 20/20™, includ¬ 
ing integration with 
Eyemaginations™ 
Professional Patient 
Education System. 

The basic version is 
a reduced feature sys¬ 
tem marketed for 
patient screening rooms. 

M&S Technologies, 
Inc., President and CEO 
Joe Marino noted the 
benefits of integration 
and pointed out that 
Eyemaginations is the 


leader in patient educa¬ 
tion and 3-D graphics 
"Now eye care pro¬ 
fessionals can take full 
advantage of both prod¬ 
ucts," said Marino. 

Jeff Peres, 

Eyemaginations CEO, 
pointed out the distin¬ 
guishing characteristics 
of the technology, which 
include video and 
sketch views that allow 
the user to draw right 
on the screen. 

"We worked really 
hard with the engineers 
to make the technology 
seamless," said Peres. 

The new product 
line also includes: 
Astigmatic dial 
Fixation disparity 
Two-directional 
optotype pointer 
Phoria 
Maddox rod 
For more informa¬ 
tion, visit www.mstech- 
eyes.com or www.eyemag- 
inations.com. 


PolyVue introduces 
HDX Toric 
Progressive CL 

At SECO International in February, PolyVue 
Distribution, Inc., introduced the HDX Toric 
Progressive as the first fully molded, planned 
replacement toric progressive contact lens. 

The HDX Toric Progressive is designed to com¬ 
bine the performance and comfort of the HDX 
Progressive with a toric back surface and is stabi¬ 
lized with a prism ballast to provide consistent 
vision at all distances. 

The contact lenses also incorporate patented 
aberration control optics that provide overall clear¬ 
er vision and also mask some astigmatism, said 
Stephen Dunn, chief technology officer. 

"There's a large, pent-up demand for astigmat¬ 
ic lenses," said Dunn. "This is an easy way to fit 
presbyopes with soft contact lenses." 

Beginning this month, the HDX Toric 
Progressives will initially be available to 
optometrists currently fitting the HDX Progressives. 

PolyVue presbyopic lenses have common pric¬ 
ing and offer a significant price reduction com¬ 
pared to other lenses, Dunn said. 

For more product information, or to learn 
more about qualifying for a free fitting set, contact 
Tamiko Ishidate at (877) 734-2010 or e-mail 
info@polyvue.com. 
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Companies partner to develop concepts 
for ^the Practice of the Future' 


Optometry Giving Sight funds 
tsunami eye care projects 



Frame from ^The Practice of the Future^ 


Optometry Giving 
Sight (OGS) 
announced its funding 
of eye care projects in 
the tsunami devastated 
areas of Sri Lanka at 
SECO International in 
February. 

OGS, a global eye 
care initiative dedicat¬ 
ed to the goals of 
Vision 2020: The Right 
to Sight, funded pri¬ 
mary eye care and pre¬ 
scription glasses for 
more than 17,500 
tsunami survivors in 
2005. 

"It's a tragedy that 
any individual is 
resigned to poverty 
due to loss of eye¬ 
sight," said Steve 
Schock, O.D., OGS 
board member. "There 
are 250 million blind 
or visually impaired 
because they've had 
no eye care." 

As part of the 
Tsunami Vision Care 
Alliance project funded 
by OGS, 1 1 teams of 


T he Vision Care 
Institute™ of 
Johnson & 

Johnson, Inc., in part¬ 
nership with Marco, 
OfficeMate, Optos and 
Eyemaginations, intro¬ 
duced 'The Practice of 
the Future" at SECO 
International last 
month. 

"The Practice of the 
Future," a film shown 
in the exhibit hall, illus¬ 
trated how technology 
can help provide better 
and more compassion¬ 
ate care for patients. 

"This will improve 
the care of our patients, 
as well as our ability to 
doctor," said Howard B. 
Purcell, O.D., director of 
the Vision Care 
Institute™. "It is the 
practice of the future." 
The Practice of the 


optometrists and other 
health care professionals 
traveled to Sri Lanka to 
provide eye care and 
train local personnel in 
order to ensure sustain¬ 
able results. 

Nearly 90 percent 
of the patients had never 
had an eye exam, 
according to OGS Chair 
Brien Holden, DSc 
OAM, Ph.D. 

Clinics in Sri Lanka 
were established in part¬ 
nership with a local non¬ 
governmental organiza¬ 
tion, Community Health 
Care. 

"Having poor vision 
makes doing simple acts 
of recovery after a disas¬ 
ter almost impossible," 
said Brian Layland, BSc 
OAM, head of the 
Tsunami Vision Care 
Alliance. "Tragically, in 
providing this care, we 
realized that those who 
were deprived of vision 
correction were outnum¬ 
bered many times over 
by those who had never 


Future brings together 
3D-Eye Office from 
Eyemaginations, the 
Optomap® Retinal 
Exam from Optos, 
OfficeMate practice 
management software 
with Exam WRITER 
electronic health 
records, and EPIC and 
TRS refraction systems 
from Marco. 

The 3D-Eye Office is 
an animated computer- 
based technology that 
allows optometrists to 



Dr. Schock 


had vision care and 
no foreseeable chance 
of receiving any." 

Dr. Schock said 
the tsunami was the 
impetus for the project 
and highlighted the 
need for eye care in 
Sri Lanka, but a world¬ 
wide effort is needed 
to eliminate preventa¬ 
ble blindness and visu¬ 
al impairments. 

"Our goal is to 
build and sustain sys¬ 
tems," Dr. Schock said. 

OGS is supported 
by CIBA Vision and 
the Institute for Eye 
Research. For informa¬ 
tion, visit 

www.givingsighf.org. 


promote products, as 
well as explain the ben¬ 
efits of comprehensive 
eye exams, multifocal 
lOLs, and elective 
exams such as the 
Optomap. 

The Optomap 
Retinal Exam is per¬ 
formed as part of an eye 
exam and non-invasive- 
ly produces an instanta¬ 
neous, ultra-widefield 
digital scan of the reti¬ 
na. 

The speed of the 
exam allows 
optometrists to have 
more one-on-one time 
with patients, and its 
integration with 
OfficeMate 

ExamWRITER provides 
the ability to review 
exam results together 
with the patient. 

OfficeMate software 
creates an information 
platform that allows 
practices to fully docu- 


t SECO 

International in 
February, 

Valley Contax 
announced the intro¬ 
duction of the I Kone™ 
keratoconus contact 
lens, designed by bio¬ 
medical engineer Rob 
Breece, O.D., president 
of Innovations in Sight. 

The I Kone bi- 
aspheric design is indi¬ 
cated for acuity and 
centration problems 
related to keratoconus. 

A larger optical 
zone results in better 
distribution of bearing 
force, resulting in better 
centration. 


ment patient records, 
including prescriptions 
and coding. 

The Marco TRS is 
an automated refraction 
system that allows con¬ 
trol from a keypad, 
reducing refraction time 
and eliminating repeti¬ 
tive stress injuries. 

The Marco EPIC 
refraction system per¬ 
forms precise refractions 
in half the time and one- 
third the space as tradi¬ 
tional exams and allows 
the readings to be 
loaded from the auto¬ 
matic refractor and lens- 
meter instantly. 

Marco Director of 
Business Development 
Bill Schoenberger said, 
"It integrates the tech¬ 
nology to work more 
effectively." 

A fully integrated 
office like "The Practice 
of the Future" simplifies 
data collection and opti¬ 
mizes its accuracy, 
enabling doctors to 
focus more on their 
patients, said Dr. 

Purcell. 

Optometry's 
Meeting™ attendees will 
have an opportunity to 
view an updated ver¬ 
sion of "The Practice of 
the Future" in June. 


The overall lens 
diameter is 9.6mm, and 
the lens is also available 
in diameters of 8.8mm 
and 10.4mm. 

The I Kone contact 
lens has an aspheric 
front surface that "if the 
lens shifts, will clear 
surface aberrations," 
said Dr. Breece. 

Specialists interest¬ 
ed in clinical research 
and reporting may 
receive a complimentary 
fitting set. 

For more informa¬ 
tion, contact Valley 
Contax at (800) 547-8815 
or visit www.valley- 
contax.com. 


Valley Contax introduces 
keratoconus contact lens 
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The 109 th Annual AOA Congress & 

36 th Annual AOSA Conference: Optometry’s Meeting^*^ 
Mandalay Bay Resort and Casino • Las Vegas, Nevada 

Make sure to start your meeting off right with traditional jazz and fun, while helping those who were 
impacted so tragically by natural disasters or might be in the future. The Optometric Disaster Relief 
Fund was estabiished by the American Optometric Institute (AOI) immediately following Hurricane 
Katrina. It has provided direct financial assistance to over 106 optometrists to date who were 
impacted by several natural disasters this past year. The fund wiil remain in effect and made 
available In the event of future disasters to qualifying optometrists. Come and listen to relaxing 
jazz, sample some appetizers, enjoy a beverage, meet up with coiieagues, and make a donation to 
the Optometric Disaster Relief Fund and have it MATCHED by Alcon! Alcon has generously agreed 
to match donations Wednesday night and in the Exhibit Hall on Thursday, Friday, and Saturday up 
to $10,000. This event will get your Wednesday evening and the entire meeting started properly. 


Conference 
June 21-25, 2006 


Exhibits 

June 22-24, 2006 


To register, take advantage of early bird savings, and learn more about Optometry's Meeting***, use any of 

these convenient resources: 

visit coll e>mail 

www.optometrysmeeting.org (800) 386*6825 MeetingHotline@aoa.org 
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For more meetings 
information, visit 
WWW. AO A N e ws. o rg. 

To submit an item, 
send a note to 
EventColendar® 
aoa.org 


March 

SOUTHWEST COUNCIL OF 
OPTOMETRY 

Educational Conference and 
Exposition 

March 10-12, 2006 

Hotel Intercontinental - Dallas, 

Niki Bedell 

713/ 743-1856 

713/ 743-6541 

swco@optometry.uh.edu 

www.swco.org 

OEP CLINICAL CURRICULUM 
TBI/ABI 

March 1 8-20, 2006 
Baltimore, MD 
Theresa Krejci 
800/447 0370 

WWW. bo bousa.org. 

NOVA SCOTIA 
ASSOCIATION OF 
OPTOMETRISTS 2006 ACE 
SYMPOSIUM, March 24 - 26, 
2006, World Trade & 
Convention Centre (WTCC) 
Halifax, NS 
(902) 499-0909 
wendy@innovativeplanning.ca 

NEW JERSEY ACADEMY OF 
OPTOMETRY 

2006 GOLF CONFERENCE 
March 22-25, 2006 
Hilton Embassy Suites at 
Kingston Plantation, 

Myrtle Beach, SC 
Dennis H. Lyons, O.D. 
732/920-0110 
Dhl2020@aol.com 

15TH ANNUAL NEURO- 
OPTOMETRIC 
REHABILITATION 
ASSOCIATION (NORA) 
CONFERENCE 
March 22-26, 2006 
Tucson, AZ 
866-22-3887 
rwill23@hotmail.com 

NATIONAL CORNEA AND 
ANTERIOR SEGMENT 
SYMPOSIUM EAST, Arlington, 
VA, March 25-26, 2006. 877- 
825-2020, info@neconfer- 
ences.com, or www.neconfer- 
ences.com. 

ASPEN-SNOWMASS VISION 
RETREAT 20TH ANNUAL 
SPRING BREAK MEETING 
March 26 - 28, Timberline 
Lodge,Upper Snowmoss 
Village, CO 314-351-3499 
eyeski@integrity.com 
wv/w. eyeski.com 

INTERNATIONAL VISION 
EXPO EAST 

March 30-April 2, 2006 
New York, NY 

Hotel & travel 800/ 388-8106 
or 312/527-7300 
wvm.visionexpoeast.com 


PENNSYLVANIA OPTOMETRIC 
ASSOCIATION, INC. 
Curriculum for Professional 
Development II 
March 26, 2006 
Wyndhom Hotel, Harrisburg, 
llene K. Souertieg 
717/233-6455 
llene@poaeyes.org 

April 

NEBRASKA OPTOMETRIC 

ASSOCIATION 

NOA Spring Convention 

April 1-2, 2006 

Omaha Embassy Suites 

Omaha, NE 

402/474-7716 

NEW HAMPSHIRE 
OPTOMETRIC ASSOCIATION 
SPRING MEETING 
April 2, 2006 

Groppone Conference Center, 
Concord, New Hampshire 
Brian Klinger, O.D. 

466 Washington Rood 
Rye, NH 03870 
603/964-2885 
FAX: 603/964-2886 
optometrist@comcast.neT 

BINOCULAR VISION AND 
PEDIATRICS FORUM 2006, 
April 6, 

CHILDREN'S LEARNING 
FORUM 2007, April 7 
Holiday Inn on the Lone, 
Columbus, OH, Contact: Dr. 
Morjeon Taylor Kulp, The OSU 
College of Optometry, 614- 
688-3336 
Fox: 614-247-6907 
kulp.6@osu.edu, 
http://optometry.osu.edu 

AOA SPRING PLANNING 

CONFERENCE 

April 19-23, 2006 

St. Louis, MO 

www.aoa.org 

ARKANSAS OPTOMETRIC 
ASSOCIATION 
lOOTH ANNIVERSARY 
CELEBRATION/SPRING CE 
April 20-23, Arlington Hotel, 
Hot Springs 

Jennifer Martinez, 501-661- 
7675 501-372-0233 fox 
aropt@swbell.net 
www.arkansasoptometric.org 

UNIVERSITY OF CALIFORNIA, 
BERKELEY MORGAN 
SYMPOSIUM/SARVER SERIES 
April 21-23, 2006 
Doubletree Hotel, Berkeley 
800/827-2163 
www.optometry.berkeley.edu 

5TH INTERNATIONAL 
CONGRESS OF BEHAVIORAL 
OPTOMETRY, April 21-24, 
2006 Sydney, Australia. Visit 
www.icbo2006.com for full 
details and registration infor¬ 
mation. Co-sponsored by the 
Optometric Extension Program, 


the Australasian College of 
Behavioural Optometry and 
the Societe d'Optometrie 
Europe. 

SOUTHERN COLLEGE OF 
OPTOMETRY 
SPRING CONTINUING 
EDUCATION WEEKEND 
April 22-23, 2006 
SCO campus, Memphis, 
Tennessee 

800/238-0180, ext. 4 

ce@sco.edu 

vmw.sco.edu 

SJOGREN'S SYNDROME 
FOUNDATION 
IXth International Symposium 
on Sjogren's syndrome 
April 27-29, 2006 
Bethesdo, MD 
301-718-0300 
vmw.ISSSonline.org 

WEST FLORIDA OPTOMETRIC 
ASSOCIATION 
Spring Break Seminar 
April 28-30, 2006 
Sondestin Beach Hilton Resort 
Dr. Wondo Batson 
860/683-0221 

INDIANA OPTOMETRIC 
ASSOCIATION 2006 
ANNUAL CONVENTION 
April 28 - April 30, 2006 
Sheraton Hotel & Suites 
Indianapolis, Carolyn T. 
Winfree, (317) 237-3560 
Fox: (317)237-3564 
ctwinfree@cypressmail.com 
vmw.ioa.org 

EASTERN STATES 
OPTOMETRIC CONGRESS 
April 30-May 1, 2006 
Mohonk Mountain House, 

New Poltz, NY 
Stuart Rothman, O.D. 
973/992-0998 
FAX: 973/992-8961 
smrod@aol.com 

May 

AOA CONGRESSIONAL 
CONFERENCE 
May 1-3, 2006 
Washington, DC 
vmw.ooo.org 

ARIZONA OPTOMETRIC 

ASSOCIATION 

Annual Congress 

May 4-7, 2006 

Hilton El Conquistador Resort 

Tucson, AZ 

602/279-0055 

FAX: 602/264-6356 

info@azoa 

VIRGINIA OPTOMETRIC 
ASSOCIATION 
VOYAGES IN VISION 
May 4-7, 2006 
Marriott Grand Cayman Beach 
Resort, Grand Cayman Island 
804/643-0309 
voaeyedocs@aol .com 


NEW ENGLAND 
PROFESSIONAL 
CONFERENCES, INC. 

SPRING OPTOMETRIC 

SEMINAR, May 7, 2006 

Torrytown, NY, Janet Swartz 

877/825-2020 

FAX: 987/470-4520 

info@neconferences.com 

www.neconferences.com 

FLORIDA OPTOMETRIC 
ASSOCIATION 
NSU/FOA Cruise 
Enchantment of the Seas 
May 1 3-1 8, 2006 
Grand Cayman and Ocho 
Rios, Jamaica 
800/805-7245 
www.funseas.com/nsu 

MIDWEST VISION 
CONGRESS & EXPO 2006 
May 11-14, 2006 
Donald Stephens Convention 
Center Rosemont, IL 
www.midwestvisioncongress.com 

PINELLAS OPTOMETRIC 
ASSOCIATION 
SUNCOAST SEMINAR 
May 13-14, 2006 
Philip G. Currey, O.D. 
727/442-5504 
Idocl @aol.com 

MONTANA OPTOMETRIC 

ASSOCIATION 2006 

ANNUAL CONFERENCE & 

EXPOSITION 

May 17-20, 2006 

Holiday Inn Grand Montano, 

Billings, MT 

Sue A. Weingortner, 

406-443-1160 

suew@mteyes.com 

lOTH ANNUAL CLINICAL EYE 
CARE CONFERENCE & 
ALUMNI WEEKEND, Novo 
Southeastern University 
College of Optometry, May 
19-21, 2006 
Fort Lauderdale,Shokoro 
Rosenbaum, MS 954/262- 
4224, ocoe@nsu.nova.edu 
http://optometry.nova.edu/ce 

OPTOMETRIC EXTENSION 
PROGRAM FOUNDATION 
European Kroskin Invitational 
Skeffington Symposium 
May 20-22, 2006 
Denmark 

ILLINOIS OPTOMETRIC 
ASSOCIATION, CHICAGO 
NORTHSIDE OPTOMETRIC 
SOCIETY, ADVANCED 
EYECARE ASSOCIATES 
AEA Cruise Seminars - Iberian 
Interlude 

May 27-June 3, 2006 
Sea Princess 

Dr. Mark Rosonovo, President 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nors.com 

see Meetings, next page 
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June 

UTAH OPTOMETRIC 
ASSOCIATION 
ANNUAL CONVENTION 
June 1-4, 2006 
The Canyons Resort 
Pork City, Utah 
Clive E. Watson 
801-364-9103 
uoa@xmission.com 
WWW. u to h eyed oc.org 

AMERICAN SOCIETY OF 

CORNEAL AND REFRACTIVE 

TECHNOLOGIES 

June 1-4, 2006 Scottsdale 

Resort and Conference Center 

in Scottsdale, AZ. 

www.CRTSymposium.com. 

OPTOMETRY ASSOCIATION 

OF LOUISIANA 

ANNUAL CONVENTION 

June 9-11, 2006 

The Lafayette Hilton & Towers, 

Dr. James D. Sondefur or 

Amanda Perry 

888/388-0675 

318/335-0675 

optla@bellsouth.net 

www.optla.org 

VIRGINIA OPTOMETRIC 
ASSOCIATION 
2006 VO A ANNUAL 
CONVENTION & MIDDLE 
ATLANTIC CONT. 

EDUCATION CONFERENCE 
June 9-11, 2006 
Norfolk Waterside Marriott, 
Norfolk, VA 
804/643-0309 
voaeyedocs@aol .com 

PENNSYLVANIA OPTOMETRIC 
ASSOCIATION, INC. 

POA SPRING EDUCATIONAL 
CONFERENCE 
June 10-11, 2006 
Hershey Lodge and 
Convention Center 
llene K. Sauertieg 
717/233-6455 
llene@poaeyes.org 

THE 109TH ANNUAL AO A 
CONGRESS & 36TH ANNUAL 
AOSA CONFERENCE: 
OPTOMETRY'S MEETING™ 
June 21-25, 2006 
Los Vegas, Nevada Mandalay 
Boy Resort & Casino. 
www.optometrysmeeting.org 

July 

AEA CRUISE SEMINARS - 

Gulf of Alaska, July 1-8, 2006 

Sapphire Princess 

Dr. Mark Rosonova, 888/638- 

6009 aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 


NATIONAL OPTOMETRIC 
ASSOCIATION 

38TH CONVENTION OF THE 

NATIONAL OPTOMETRIC 

ASSOCIATION 

July 11-16, 2006 

Cancun Beach & Golf Resort, 

877/394-2020 

FAX: 219/398-1077 

ccomer2@aol.com 

www.natoptassoc.org 

INDIANA OPTOMETRIC 
ASSOCIATION 2006 
Formulary Seminar 
July 12-13, 2006 
Ritz Charles, Carmel, IN 
Carolyn T. Winfree, 

(317) 237-3560 
Fax: (317)237-3564 
ctwinfree@cypressmail.com 
v/ww. ioa.org 

FLORIDA OPTOMETRIC 
ASSOCIATION 
2006 FOA ANNUAL 
CONVENTION 
July 13-16, 2006 
Marco Island Marriott, 

Marco Island, Florida 

Kellie Webb, 800/399-2334 

kellie@floridaeyes.org 

NATIONAL GLAUCOMA 
SYMPOSIUM WEST, Newport 
Beach, CA. July 15-16, 2006. 
877-825-2020, info@neconfer- 
ences.com, or www.neconfer- 
ences.com. 

AEA CRUISE SEMINARS - 

Scandinavia 

July 15-22, 2006 

Sea Princess 

Dr. Mark Rosanova 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 

NORTHERN ROCKIES 
OPTOMETRIC CONFERENCE, 
July 20-22, 2006 Snow King 
Conference Center, Jackson, 
WY, wvm.NROCMeeting.com 
307/637-7575 
Contact: Dan Lex 

AEA CRUISE SEMINARS - 

Grand Mediterranean 

July 27-August 8, 2006 

Grand Princess 

Dr. Mark Rosanova, President 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 

ALABAMA OPTOMETRIC 

ASSOCIATION 

GULF COAST SUMMER 

CONFERENCE 

July 28-29, 2006 

Hilton Sandestin Beach Golf 

Resort & Spa 

334/273-7895 

334/273-9681 

lori@alaopt.com 

v/ww.alaopt.org 


Meetings 


MICHIGAN OPTOMETRIC 
ASSOCIATION 
1 lOTH ANNUAL 
CONVENTION & SUMMER 
EDUCATIONAL SEMINAR 
July 28-30, 2006 
Grand Traverse Resort, Acme, 
Michigan 

William D. Dansby, CAE 
517/482-0616 
FAX: 517/482-1611 
mioptoassn@aol.com 



August 


SOUTHWEST FLORIDA 
OPTOMETRIC ASSOCIATION, 
EDUCATIONAL RETREAT 2006 


PENNSYLVANIA OPTOMETRIC 
ASSOCIATION, INC. 
ANTERIOR SEGMENT UPDATE 
AT SEA 

August 6-11, 2006 

Royal Caribbean Explorer of 

the Seas/Bermuda 

llene K. Sauertieg/Brigitte 

Ullom 

717/233-6455 
FAX: 717/233-6833 
llene@poaeyes.org 

September 


August 5-6, Southseas Island 
Resort, Sanibel, Florida 
Dr. Brad Middaugh 
239/481-7799 
FAX: 239/481-3739 
swfoa@att.net 


INTERNATIONAL VISION 
EXPO WEST 
September 14-16, 2006 
Las Vegas, NV 
www.visionexpowest.com 


www.genesisgt.com/swfoa 

SUMMIT 3 - 
OPTOMETRY 2020 
August 10-13, 2006 
Hyatt Regency DFW 
Dallas, TX 
www.aoa.org 


ILLINOIS OPTMETRIC ASSOCI¬ 
ATION ANNUAL MEETING, 
Sept. 28-Oct. 1. 

Crowne Plaza Springfield, IL. 
ioapr@ioaweb.org 
800-933-7289 
Fax: 217-525-8018 


NATIONAL GLAUCOMA 
SYMPOSIUM EAST, Brewster, 
MA. August 5-7, 2006. 877- 
825-2020, info@neconfer- 
ences.com, or www.neconfer- 
ences.com. 


New in Practice — , , 
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Bolster your confidence 
and practice management savvy 
by attending the New in Practice - Panel 
of Experts Series at Optometry’s 
Meeting^^* in Las Vegas, Nevada on June 
24, 2006. Based on the new practitioner 
series ofiered in the past, panels of experts 
will di.scuss a range of popular practice 
management topics that impact 
optometrists just starting their careers or 
preparing to change practice settings. 

This program is available thanks to a 
generous grant given by CTBA Vision, a 
Novartis Company. 

Sign up for one or more sessions: 

• Billing and Coding, Course # 0300 
(Fee $10) 

• Staff Management, Course # 0310 
(Fee $10) 

• Financial Management, Course # 0320 
(Fee $10) 

• Contracts and Leases, Course # 0330 
(Fee $10) 

AOA member and non-member ODs may 
pre-register for one or more sessions. 
Students may sign up to attend one or 
more course sessions on-site at the course 
room location on June 24 based on 
availability. 
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AOA participates in national observances 


I n the coming weeks, 
AOA will join the 
causes for raising 
healthy children and 
providing health care 
coverage for the unin¬ 
sured. 

The American 
Public Health 
Association's (APHA) 
National Public Health 
Week (NPHW) will 
focus on "Designing 
Healthy Communities: 
Raising Healthy Kids" 
from April 3-9. 

AOA and APHA 
have entered into a 
Memorandum of 
Understanding as part¬ 
ners working together 
to improve access to 
vision care services, 
including vision servic¬ 
es for children and 
infants. 

"National Public 
Health Week offers an 
opportunity for opto- 
metric advocacy and 
educating the public 
about the importance of 
eye examinations for 
children," said John 
Whitener, O.D., staff 
person for the AOA 
Healthy Eyes Healthy 
People™ Committee. 

Many community 
health optometry proj¬ 
ects, funded under 2005 
Healthy Eyes Healthy 
People™ grants, focused 
on children's eye care. 
Dr. Whitener noted. 

National Public 
Health Week will be 
observed this year with 
events in every state. 


AOA members can 
find scheduled activities 
in the "Events" listing 
on APHA's National 
Public Health Week 
Web page 

{www.apha.org/nphw). 

AOA members can 
add events to the list 
using the "Guest Book" 
function on the Web 
page. 

AOA members 
involved in NPHW 
activities should report 
them by e-mail to amopt- 
cor@aol.com. 

AOA members can 
also get involved in 
Cover the Uninsured 
Week, which is organ¬ 
ized by the Robert 
Wood Johnson 
Poundation and sup¬ 
ported by AOA, from 
May 1-7. 

The week will focus 
on nearly 46 million 
Americans, including 
more than 8 million 
children, living without 
health insurance. 

"AOA believes that 
as the number of unin¬ 
sured Americans 
increases, the need to 
address the problem 
becomes more critical," 
said AOA President 
Richard Wallingford, 
O.D. "We are proud to 
be a Cover the 
Uninsured Week nation¬ 
al supporter and we 
encourage all of our 
members to get 
involved in activities 
taking place in their 
communities." 


Correction 

An ad in the Feb. 20 and March 6 AOA 
News had incorrect information about the July 20- 
22, 2006 Northern Rockies Optometric 
Conference. The AOA News regrets the error. 

Corrected information follows: 

Speakers are Bruce Onofrey, O.D.; James 
Colgain, O.D.; Valerie Kattouf, O.D.; and Walter 
Choate, O.D. 

For more information about the 1 8-hour doctor 
program, exhibits, and paraoptometric program, 
in beautiful Jackson Hole, WY, contact: 

Northern Rockies Optometric Conference 
716 Randall Ave., Cheyenne, WY 82001 
307/637-7575 
Fax: 307/638-8472 
WWW. NROCmeeting.com 


This year. Cover the 
Uninsured Week will 
highlight ways to help 
get America covered. 

Among other activi¬ 
ties, participants can 
contact members of 
Congress and e-mail 
friends to spread the 


word. 

Visit www.coverthe- 
uninsured.org for more 
ideas and updates. 

Por more information 
on AOA's involvement 
in Cover the Uninsured 
Week, contact Kelly 
Hipp at (703) 730-9100. 
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Optometry: 
Journal 
of AOA 
Web site 
offers 
research 
tools 


Did you know that 
you can read full-text arti¬ 
cles of Optometry online at 
www.optometryjooo.com? Access to the Journol 
online is a benefit of membership to the American 
Optometric Association. The streamlined design is 
based on leading-edge technologies that provide 
online readers with enhanced features and capabili¬ 
ties and overall improved Web site performance. 

If you do not have an account, we will ask you 
to complete a free, one-time activation process to 
set up a username and password for online Journal 
access. Please visit www.optometryjooo.com to 
start this process. 

To activate your account: 

Click on "Activate Online Access" under 
Journal Access on the homepage. 

Under Claim Access, as a new user you will 
need to enter your last name and e-mail address. 

Then, follow the on-screen instructions to finish 
registering. 

Finally, you will need to claim access. Please 
select American Optometric Association from the 
drop down menu. Then, type your member number 
and last name (ALL CAPS). 

If you experience any problems, please contact 
Elsevier Customer Service by phone at 800-654- 
2452 or by e-mail at elspcs@elsevier.com. 
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2006 ANNOAL CONGRESS 



Select from over 50 different 
courses and receive up to 
28 credit hours... 
ail for one low price! 


For Bellagio Hotel reservations & information 

Call 888 - 987-8686 


You must be registered for the MWCO 
conference to receive speciai room rate 



Ml/l/CO brings you these outstanding speakers: 



Questions ^ ^ 

^ease contact 

Tracy Abel at 888.376.6926 or 
email tracyabel@earthlink.net 
http://www.mwco.org/ 


NiW SOFTWARE? GET THE BEST! 


^ A 






. ^ / 




^ *:rr;G fof vou: p act’Gft tn 
go PAr--f^L--::v? 

Ts receive d tree trial demo cal 
t"? 31 800-788-3356 or visit 


practice 

software 


See how easy 
it is with 
Eyecom^'s 
USER-FRIENDLY 
software! 


• t 


'A' 



A 

Eyecom'^ 

OPTOMETRIC SOFTWARE 



Sponsored by Nova Southeastern University College of Optometry 
through educational grants provided byAlcon®, Ciba Vision®, 

MedOp Inc., The Vision Care Institute™ of Johnson & Johnson Vision 
Care, Inc., Vistakon®, Division of Johnson & Johnson Vision Care, Inc. 


NSU 


NOVA 

I'NIVERsm 



At the Northern Rockies Optometric Conference in beautiful 
Jackson Hole, Wyoming, we encourage all our attendees in 
an inviting way to "take a hike", or bike, go whitewater 
rafting, flyfishing, golfing or just take a drive in our park/s. 
(Grand Teton & Yellowstone) 

Speakers: 
Dr. Bruce Onofrey 
Dr. James Colgain 
Dr. Valerie Kattouff 
Dr. Walter Choate 

For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
, | scheduled for July 20-22, 2006, 
please contact us at: 

, Northern Rockies 

;i Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 
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PRACTICE APPRAISAL 

and/or Buy/Sell Assistance 


John Gay & Associates - ^1 


John Gay, LLD, RFC, CEP has completed over 1,200 
Ophthalmic Practice Appraisals and has assisted with over 
980 Buy/Sells since 1980. 

Call for your appraisal 303 - 692-8001 

or assistance today: Denver, CO 


LOOKING 

For Low 
Rates? 


Look 

No 

Further! 



Robin Corney-Horst 

800 . 584.9064 

Mike Kelly 

800 . 449.0938 


VISIT OUR BOOTH AT 

VISION EXPO EAST • MIDWEST VISION EXPO 
AOA OPTOMETRY’S MEETING • VISION EXPO WEST 


PRACTICE SUCCESS 

\ aoo'A What did these very successful 
\ doctors have in common? 

\ GAY, THE CONSULTANT* 

Dr, Goldberg, VA $185K to over $1 Million 
Dr. Jose, lA $120K to over 1.2 Million 
Dr. Cockrell, OK $420K to over $3 Million 
Dr. Jehling, MO $270K to over $23 Million 

Start Your CAREER SUCCESS 
Today, You Deserve It. 

Call John Gay & Associates Denver, CO 


303 - 692-8001 





Florida 

r Optometric 
Association 







July 13-16,2006 
Marco IsCandMarriott 

Marco IsCand^ fCoricCa 




“FOA Members” Register on-line at www .floridaeyes.org 
before April 1st for “free” convention registration and SAVE $20 off of the CE fee 


Exhibit Hall Friday and Saturday 

25 Hours of CE, including AIDS, Jurisprudence, Medical Errors, and TQ 

Don’t forget to sign your staff up for 4 Hours of CE offered on Saturday 
for Ophthalmic Professionals (Paraoptometrics) 

Contact Kellie Webb at Kellie@£loridaeyes. org or go to our website 
www.floridaeves.org for more info 




CE In Uie Desert 

Irizoin Optinnetric AssodaU^ 

Bilton El Conquistador Rosorl Tucson - Mag 47,2006 

ID hours COPE AiiproifedCE 

For More bdonuntion: 602-270 0055; 000-346-2020 

Room Rate: $I4S Single/Roiilile; For accommodations, 800 HILTONS; Or SRRSH^OOO 


To list an event on the AOA 
Calendar, send information 
to EventCalendar@aoa.org 
or visit www.aoanews.org 
and click on Event Calendar 
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800 - 522-2275 

OT-321 » 

www.optinomics.com 
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Are'you buyifig or selling a practice? 

Whether buying or selling, let Blackwell 
Consulting help facilitate a smooth transaction. 
We are accredited business appraisers and 
solution oriented advisors. 

Value Enhancement Services 
Appraisals 

Practice Sales & Financing 
Employment & Partnership Agreements 

Call us today at 800.588.9636 
to learn what we can do for you. 



Marilee Blackwell, MBA, AIBA 
mblackwell.com 
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VA OPTOMETRIC RESEARCH 
FELLOWSHIP PROGRAM 2006 

at the VA Boston Healthcare System 

The VA Boston Healthcare System and its affiliate, The New England 
College of Optometry are accepting applications for a unique VA 
Optometric Research Fellowship starting July 1 2006 This is a two 
year post-residency fellowship offering research, educational, and 
clinical training. Applicants must have completed an ACOE residency 
program in geriatrics, hospital-based eye care, ocular disease, low 
vision rehabilitation or primary eye care. Up to 25 percent of the 
fellowship time may be allotted to advanced clinical and/or teaching 
activities. 

The stipend is $40,680 per year 

Further information can be obtained by contacting- 

Barry M. Fisch, OD (112-0) 

Director, Optometric Research Fellowship 

C/0 Jamaica Plain VAMC 

150 South Huntington Ave 

Boston, MA 02130 

E-mail: barrv.fisch@med.va.qov 


DON’T PANIC 


It’s Not Too Late 

With tax season “crunch time” coming, 
we remind you that the IRS now allows 
an automatic six month extension to 
file business and individual returns. 

Our team at May & Company is com¬ 
mitted to providing our OD clients 
with sound accounting and business 
planning services at all times. If you are 
rushed, do not have all of your tax 
information, or would just prefer to 
take advantage of all available tax plan¬ 
ning opportunities, we encourage you 
to consider extending your tax returns. 

Contact us for your FREE report. 

Call us today at 601.636.0096 or 
email kenhicks@maycpa.com for a 
FREE report on the benefits of extend¬ 
ing your return. And for a limited time 
get a 2005 Optometrist Checklist for 
Organizing Tax Records. 


May & Company CPAs 



Is your practice ready? 
Call us today. 


American Optometric Association 



To Advertise Contact Your 
Recruitment Sales Representative: 

Keida Spurlock 

telephone: 212.633.3986 
fax: 212.633.3820 
e-mail: k.spurlock@elsevier.com 

Visit us online for rate information for this and other Elsevier health science titles 

WWW. elsmediakits. com 
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Classifieds 


Professional Opportunities 

ALL STATES - PRACTICES FOR SALE and 
100% FINANCING plus working capital. 
Largest database of Sellers/Buyers. 
Confidentiality nnaintained.Buyers are pre¬ 
qualified. Seller receives free valuation, free 
internet advertising. Successful transition is 
guided by 30 yrs. of professional experi¬ 
ence. Visit our website for current listings. 
Call ProMed Financial, Inc. 888/277-6633. 
www.promed-financial.com 

EYES ON TRACK - "Must Have" Book for 
reception room and community educa¬ 
tors. Fun, informative explanation of 
missing link between vision skills and 
academic success; $21.95. (800) 422 
3499 or eyesontrack.com 

Established NEW YORK Practice for Sale 
1.3M gross with room for expansion in 
WESTCHESTER County; TAMPA, FLORI¬ 
DA with 450K gross; MISSISSIPPI 
DELTA with 480K gross; MISSISSIPPI OD 
needed for 2-5 year contract. Buyers 
immed. available for practices in Orlando, 
Chicago, DC, Savannah. Call Sandra 
Kennedy at National Practice Brokers 
(800) 201-3585. 

MISSOURI - Eastern. Two practices - 
Total Fair Market Value $300,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S. 
800/745-3937. 


North Carolina - Established and newly 
Renovated Practice/ Real Estate for sale. 
Excellent income. New equipment. 
Steven Leighton (704) 535-9252 

OKLAHOMA: Want to buy Optometry 
Practice in Oklahoma. Must be grossing 
$300,000.00 or more and have growth 
potential. Email response to, 
abbyoverstreet@yahoo.com. 

OPHTHALMOLOGISTS, 
OPTOMETRISTS & MANAGERS LCA- 
Vision/LasikPlus has excellent opportuni¬ 
ties nationally for highly motivated and 
committed professionals seeking to 
enhance their career and use their tal¬ 
ents to provide the highest quality 
patient care in a warm, high-energy envi¬ 
ronment. We offer a competitive salary 
and benefits package. To become part of 
our exciting team of health care profes¬ 
sionals shaping the laser vision correc¬ 
tion industry, please reply to: 

Recruiting Department 
LCA-Vision Inc. 
www.lasikplus.com 
Email; employment@lca.com 
FAX: 513-792-5626 

PRACTICE FOR SALE Practice and build¬ 
ing in mid-Missouri town. Present owner 
established thirty years. About 30% of 
building rented to a beauty salon. Private 
parking. Realistically priced. Will be flexi¬ 
ble and make very attempt to make a 
smooth transition. Call 660-882-7634 or 
660-537-0252 (cell). 


PRACTICES FOR SALE TAMPA, EL 
Beautifully designed office in 
desirable area. Gross $300,000 on 
3 OD/days. Seller is very motivated. 
NORTH CAROLINA-Ashville vicinity. 
Optical grossing $320,000 plus 
OD Charges. NEW JERSEY-SUSSEX 
COUNTY. Desirable resort community. 
Gross $230,000 on 16 OD/Hrs per 
week. Hi Net. 100% Financing 
Available. Call 800-416-2055 or visit 
WWW. Transition-Consultants.com 

Southwest Virginia - OPTOMETRIST 
WANTED Immediate opening for 
energetic, hard working optometrist for 
full time position in five-location indepen¬ 
dently owned full scope optometric 
group practice in Roanoke/Christiansburg, 
Virginia area. Please email CV to 
newman5150@aol.com 

The Navajo Area IHS is looking for dedi¬ 
cated Optometrists to fill vacancies at 
several locations in AZ and NM. 
Competitive benefits in Commissioned 
Corps or Civil Service personnel sys¬ 
tems. Potential loan repayment, reloca¬ 
tion and sign-on bonus. Experience a 
progressive, patient care-oriented prac¬ 
tice with multiple clinical opportunities in 
a culturally unique setting. Utilized your 
clinical knowledge and skills, interact in a 
collegial work environment as an integral 
part of a health care team. EOF, U.S. 
Citizenship required. Contact Jim Jones 
800-221-5646 or e-mail resume's to 
www.navajohealthjobs.ihs.gov 


Equipment for Sale 

A.O. Phoropter $2,500.00, B&L 
Keratometer $800.00, Meter slit lamp 
(Haag style) with R-900 Tonometer 
$1,500.00. 

Miscellaneous 


AMAZING - FINANCING - 100% - 

Acquisition, Debt Consolidation, 
Equipment, Real Estate, Working 
Capital. Fast Approvals, Low Rates, 
Terms~15 Years. ProMed Financial, lnc.~ 
888-277-6633 or email info@promed- 
financial.com 

DO YOU WANT MORE VISION THERA¬ 
PY PATIENTS? Are you tired of seeing 
patients walk out the door without getting 
the care that they need? Why wait until 
another patient says "If insurance doesn't 
cover it... ?" Call today and find out how to 
ensure patients follow through with vision 
therapy regardless of insurance coverage 
Expansion Consultants, Inc.: Specialists in 
consulting VT practices since 1988. Call 
toll free 877/248-3823, ask for Toni Bristol. 

Hands-on Clinical Training in Vision 
Therapy is available from OEP for you and 
your staff at four US sites. Call now for 
information 800 447 0370. 

I NEED FRAMES, temples, bridges 
stamped 1/10th 12kG.F. (gold filled). New, 
old stock, or Used. Full, Semi, or Rimless 
styles. Contact GF Specialties, Ltd. 
800/351-6926. 


Classified Advertising Information 

Erfcctivc the August 15, 2005 issue onwirds, Cl;issihed advertising rates arc $2.()() per words. This includes the placement of your .idvcrtiscmcm in the cla.ssihcd section of the AOA Member Web site 
for tsw weeks. There is a 540 minimum charge per issue for the NEWS classifieds. A phone number or c-mail address counts as one word. Boldface listings in AOA NEWS are an extra S2.00 per 
woal. An AOA box number charge is $20.00 and uiciiide.s mailing of a*.sponses.The envelope will be forsvarded, unopened, to the party who placed the advertisement. The charge for an atiiomated 
e-mail response link is SIU.fM) To reply to an ad with such a link, simply click on the link, type your message and press send. Payment for all classified advertising must be made in advance of pub¬ 
lication, regardlc*ss of the number of time's it is to appear. Please remit by check, Mastercard. Visa or American Ex-press. Be sure to include the expiration date and credit card number. Classifieds are 
not coniniissionable. All advertising copy mast be received by c-mail at k.spurlock@elsevier.com or by fax at 212.633.382fJ attention Keida Spurlock, Classified Advcrtising.You can also mail the ads 
to Elsevier, 360 Park Avenue South, 9th floor. New York, NY liXMO. 

Advertisements may not be placed by telephone. Advertisenieim must be submitted at least 30 days preceding the publication. All ad placements must be confirmed by the AOA — do not assume 
your ad is running unless it has been conllrincd. CanceUatioits and/or cluuiges MUST he made prior to tile closing date and must be made in writing and confirmed by the AOA. No phone 
cancellations will be accepted. Advertisements of a “personal” nature are not .iccepted. The AOA NEWS publishes 18 dmes per ycar(onc issue only in January.June,July, August. November, and 
December, .ill other months, two issues.) and posting on the Web site will coincide with the AOA NEWS publication dates. C.lll Keida Spurlock - Elsevier .ul sales contact - at 212.633.3986 for 
advertising rates for all da.ssifieds and showcase ads. 
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020PTIX 

EXPANDED PARAMETERS 
NOW AVAILABLE 

-0.25 to -8.00, 0.25D steps 
-8.50 to -10.00, 0.50D steps 
+0.25 to +6.00, 0.25D steps 




It all comes together with 

020PTIX‘ and NIGHT & DAY' 

breathable lenses for the health of your patients’ eyes. 


• O 2 OPTIX and NIGHT & DAY offer high oxygen 
transmissibility to help protect patients from the signs 
and symptoms of corneal oxygen deficiency 

• A patented, permanent, biocompatible plasma surface 
treatment that resists deposits to enhance comfort and 
contribute to healthy lens wear 


• Advanced aspheric lenses designed to optimize lens 
comfort, lens fit and visual clarity 

Give your patients the options they want and the healthy 
contact lens wear they deserve. Order your free 020PnX 
and NIGHT & DAY trial lenses today at mycibavision.com 
or call 1-800-241-5999. 



The Worldwide Leader in Silicone Hydrogel Technology 


1-800-241-5999 


cibavision.com 


ThiOPTlX Ok/t a 1 38 O -3.000. MQHT & DAY OM > 1 75 & -3.000. Other factors may Mnpacl eye health 


Important htformatlon for 020 PTK; For dally wear or extended wear lor 14 ) to 6 nights for near/lar sightedness. Risk of serious problems ^.e. com^ ulcer) Is greater lor extended wear. In rare cases, loss of vision may resUt. Side effects ike 
(iscomlorl. mid bummg or sUrtging may occur 

Brief statement of intended use: MGHT S (W lenses DoiaUcon A) are ndcated tor daily wear or extended wear for up to 30 continuous nights. Wdming The risk of serkus ocular compiicalons » greater for extended wear as 
compared to d^ wear of contact lenses and smoking increases risks. Precauiors: Not al patients can achieve the maximum wear time of Mp to 30 ragfris of continuous wear. Paftents shdid be mentored dosely during the Irst 
month of 30-night continuous wear The maoimm suggested wearing tone shoUd be determined by the eye care professioral based upon the patient's ph^ogical eye concHon because indMduai responses to contact lenses vary. 
Side effects bifiltraive keraltls was reported at a rate of approximatify 5% during Ihe one-year US study of 1300 eyes OVrer side Elects inciuded corijuficlvifs. GPC, and lens ctsoomtort. Induing dyriess, mid buning. or singing. 
Contraindcations; The lens should not be used when an inflammation or infeebon of the eye is present, or when there Is any disease or injury n or around the eye or eyelids The lenses should not be used by irvtviduals have medical 
condtions that mi{ht interfere witti contact lens wear Consiit tie package insert for compl^ Informaton about MGHT & DAY lenses, available without ch^ from CIBA Vision Corporatian at 1-800-241-5099 or cinvision.com 


..CIBA 

Vfsjon 

A Novartis Company 


© 2005 CIBA Vision Corporation 2005-08-0413 















